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Strategia de dezvoltare a  

SC. TURISM FELIX S.A  

pentru anii 2007-2011 
 

 

I . Istoric  ıi caracterizare a SC TURISM FELIX SA 
 

 ÊÛÐÝÐÛÈÛÌÈɯ×ÙÐÕÊÐ×ÈÓçɯÈɯÚÖÊÐÌÛçĲÐÐ este HOTELURI ɬ cod CAEN 5510, constând 

ćÕɯÛÙÈÛÈÔÌÕÛɯÉÈÓÕÌÈÙȮɯÈÓÐÔÌÕÛÈĲÐÌɯ×ÜÉÓÐÊçɯıÐɯÈÎÙÌÔÌÕÛȮɯÛÜÙÐÚÔɯÐÕÛÌÙÕɯıÐɯÐÕÛÌÙÕÈĲÐÖÕÈÓȮɯ

Ìß×ÓÖÈÛÈÙÌÈɯÚÜÙÚÌÓÖÙɯËÌɯÈ×çɯÛÌÙÔÖÔÐÕÌÙÈÓçɯıÐɯËÐÚÛÙÐÉÜÐÙÌÈɯÈÊÌÚÛÖÙÈɯ×ÌɯÉÈáÈɯÓÐÊÌÕĲÌÐɯËÌɯ

concesionare a dreptului de exploatare a apelor termale. 

"ÖÕÍÖÙÔɯÙÌÎÐÚÛÙÜÓÜÐɯÈÊĲÐÖÕÈÙÐÓÖÙȮɯÓÈɯƕƘȭƕƖȭƖƔƔƚȮɯÊÈ×ÐÛÈÓÜÓɯÚÖÊÐÈÓɯÈÓɯÚÖÊÐÌÛçĲÐÐɯÌÚte 

ËÌĲÐÕÜÛɯËÌɯȯ 

 

Nr. 

crt. 
Nume 

Capital 

social (lei) 

Valoare 

nominalç 

-ÜÔçÙɯ

ÈÊĲÐÜÕÐ 

Ponderea 

în capitalul 

social (%) 

-ÜÔçÙɯ

ÈÊĲÐÖÕÈÙÐ 

1 S.I.F. TRANSILVANIA  15.727.015 0,1 157.270.150 63,39628 1 

2 S.I.F. OLTENIA 4.073.540 0,1 40.735.401 16,42062 1 

3 PERS. FIZICE 1.485.857 0,1 14.858.569 5,98955 4.756 

4  +ª(ɯ  "ª(.- 1(ɯ

PERS. JURIDICE 
3.521.061 0,1 35.210.608 14,19355 13 

  TOTAL 24.807.473 0,1 248.074.728 100 4.771 

 

 În Adunarea Generalç a  ÊĲÐÖÕÈÙÐÓÖÙ din 20.04.2007 s-a ÏÖÛçÙäÛ acordarea unei 

acĲiuni gratu ite la fiecare acĲiune ËÌĲÐÕÜÛç pânç la data de referinĲç (12.05.2007). 

 

1.1. Capacitatea de cazare ıi tratament ; categorii  de clasificare 
                                                                                                               

Nr. 

Crt 

 

Centru de Profit 

 

Clasificare 

 

Locuri 

 

Single 

 

Duble 

 

Apartamente 

  1. 'ÖÛÌÓɯ(ÕÛÌÙÕÈĲÐÖÕÈÓ 3 stele plus 340 80 110 20 

  2. Hotel Termal 3 stele 298 58 114 6 

  3. 'ÖÛÌÓɯ-ÜÍçÙÜÓ 3 stele 150 6 70 2 

  4. Hotel Lotus 2 stele 380 40 162 8 

  5. 'ÖÛÌÓɯ/ÖÐÌÕÐĲÈ 2 stele 302 14 140 4 

  6. Hotel Unirea 2 stele 292 30 129 2 

  7. 'ÖÛÌÓɯ2ÖÔÌı 2 stele 344 34 137 3 

  8. 'ÖÛÌÓɯ,ÜÙÌı 2 stele 650 70 290 - 
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  9. Hotel Felix 1 stea 238 10 113 1 

10. Vila Pavilion 2 1 stea 80 - 40 - 

  

TOTAL  
 

3 stele 

2 stele 

1 stea 

788 

1968 

318 

144 

188 

10 

294 

858 

153 

28 

17 

1 

 

 

1.2. $ÝÖÓÜĲÐÈ principalilor indicatori  

 

Nr. Denumire indicator U.M 2002 2003 2004 2005 2006 

1 Venituri Totale  lei 21.822.082 28.903.267 33.098.762 36.335.508 39.246.252 

2 Cheltuieli Totale  lei 20.782.499 28.190.940 30.047.994 29.245.217 31.880.780 

3 Profitul Brut  lei 1.039.583 712.327 3.050.767 7.090.290 7.365.472 

4 Nr . mediu de sÈÓÈÙÐÈĲÐ pers 780 929 942 876 794 

5 Productivitatea muncii  lei 27.429 30.932 34.626 41.111 49.429 

6 Marja profitului Brut  % 4,76% 2,46% 9,22% 19,51% 18,77% 
 

 

1.3. 3ÌÕËÐÕĲÈ Afacerii  
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1.4.   Echilibrul financiar  
 

a) Trezoreria 

 

Nr. 

crt. 
SpecificaĲÐÌ UM 2002 2003 2004 2005 2006 

1. 3ÙÌáÖÙÌÙÐÌɯÕÌÛç RON 2.997.060 3.079.995 1.948.180 14.032.354 20.654.974 

2 Lichiditatea cur entç   1,23 1,05 0,88 4,14 2,74 

3 Solvabilitatea patrimonial ç   11,37 9,43 9,51 24,41 19,70 
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b) Rata lichidiÛçĲii curente 
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c) Solvabilitatea  

 

EVOLUTIA SOLVABILITATII PATRIMONIALE
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1.5.  /ÖáÐĲÐÖÕÈÙÌÈ strategicç a societçĲii pe ×ÐÈĲç  
 

ƕȺɯ!ÙÈÕËÜÓɯÚÖÊÐÌÛçĲÐÐ 

.ɯÚÖÊÐÌÛÈÛÌɯÊÜɯÐÚÛÖÙÐÊȮɯÍÖÈÙÛÌɯÉÐÕÌɯÊÜÕÖÚÊÜÛçȮɯÈÛäÛɯćÕɯĲÈÙçɯÊäÛɯıÐɯćÕɯÚÛÙçÐÕçÛÈÛÌȭɯ

 ×ÈɯÛÌÙÔÈÓçɯËÌɯÓÈɯ!çÐÓÌɯ%ÌÓÐßɯÌÚÛÌɯÈÛÌÚÛÈÛçɯËÐÕɯ×ÜÕÊÛɯËÌɯÝÌËÌÙÌɯÔÌËÐÊÈÓɯıÐɯÊÖÕÍÐÙÔÈÛçɯ

ËÌɯÙÌáÜÓÛÈÛÌÓÌɯćÕɯÛÙÈÛÈÙÌÈɯıÐɯ×ÙÌÝÌÕÐÙÌÈɯÜÕÖÙɯÈÍÌÊĲÐÜÕÐȭ 

ƖȺɯ"ÖÛÈɯËÌɯ×ÐÈĲçɯ 

 ÊÛÜÈÓÔÌÕÛÌɯ×Ìɯ×ÐÈĲÈɯÉÈÓÕÌÈÙçɯ2ȭ"ȭɯ341(2,ɯ%$+(7ɯ2ȭ ȭɯËÌĲÐÕÌɯÖɯÊÖÛçɯËÌɯ

aprox. 11% ËÐÕɯÕÜÔçÙÜÓɯËÌɯÛÜÙÐıÛÐȮɯÊÜɯ×ÖÚÐÉÐÓÐÛçĲÐɯÊÌÙÛÌɯËÌɯÊÙÌıÛÌÙÌȭ 

ƗȺɯ/ÖáÐĲÐÈɯÍÈĲçɯËÌɯÊÖÕÊÜÙÌÕĲç 

`ÕɯÙÈ×ÖÙÛɯÊÜɯÊÖÕÊÜÙÌÕĲÈɯ2ȭ"ȭɯ341(2,ɯ%$+(7ɯ2ȭ ȭ BçÐÓÌɯ%ÌÓÐß ËÌĲÐÕÌɯ×ÖáÐĲÐÈɯËÌɯ

LEADER. 

ƘȺɯ,ÈÛÙÐÊÌÈɯÚÛÙÈÛÌÎÐÊçɯÈ centrelor de profit 

/ÙÐÕÊÐ×ÈÓÌÓÌɯËÖÜçɯÊÌÕÛÙÌɯËÌɯ×ÙÖÍÐÛȮɯ3ÌÙÔÈÓɯıÐɯ(ÕÛÌÙÕÈĲÐÖÕÈÓȮɯÚÌɯÙÌÎçÚÌÚÊɯćÕɯ

ÊÈËÙÈÕÜÓɯɁÝÈÊÐɯËÌɯÔÜÓÚɂɯıÐɯɁÝÌËÌÛÌɂȭ 

5) Amplasare 

2ȭ"ȭɯ341(2,ɯ%$+(7ɯ2ȭ ȭɯÌÚÛÌɯÈÔ×ÓÈÚÈÛçɯÓÈɯnumai 20 de km de ÎÙÈÕÐĲÈɯcu 

Ungaria, având acces la trei aeroporturi - .ÙÈËÌÈȮɯ!ÜËÈ×ÌÚÛÈȮɯ3ÐÔÐıÖÈÙÈɯ-ȮɯÓÈɯıÖÚÌÓÌɯ

ÕÈĲÐÖÕÈÓÌɯıÐɯÐÕÛÌÙÕÈĲÐÖÕÈÓÌȭ 
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1.6.  /ÖÛÌÕĲÐÈÓÜÓ  de dezvoltare al societçĲii  

 
ƕȺɯ"ÐÊÓÜÓɯËÌɯÝÐÈĲç 

#Ü×çɯ×çÙÌÙÌÈɯÕÖÈÚÛÙçȮɯ2ȭ"ȭɯ341(2,ɯ%$+(7ɯ2ȭ ȭɯÈÙÌɯćÕÊç Öɯ×ÓÈÑçɯËÌÚÛÜÓɯËÌɯÔÈÙÌɯ

×ÌÕÛÙÜɯËÌáÝÖÓÛÈÙÌȭɯ/ÙÖÉÈÉÐÓɯÊçɯćÕɯƙ-10 ani va ajunge la gradul de maturitate. 

ƖȺɯ/ÖÚÐÉÐÓÐÛçĲÐɯËÌɯÊÖÕÝÌÙÚÐÌ 

"È×ÈÊÐÛçĲÐÓÌɯÛÜÙÐÚÛÐÊÌɯÈÊÛÜÈÓÌȮɯîÕɯÔÈÑÖÙÐÛÈÛÌɯÕÜɯÈÜɯÕÐÊÐɯÖɯÙÌÚÛÙÐÊĲÐÌɯÊÖÕÚÛÙÜÊÛÐÝç 

pentru modernizare la nivel de trei stele. 'ÖÛÌÓÜÓɯ+ÖÛÜÚȮɯ×ÙÐÕɯÊÖÕÚÛÙÜÊĲÐÌȮɯ×ÖÈÛÌɯÍÐɯ

modernizat ıÐɯÈËÜÚɯÓÈɯÊÓÈÚÐÍÐÊÈĲÐÈɯËÌɯÛÙÌÐ stele. 

3) Teren 

S.C. TURISM FELIX S.A. dispune de 300.000 m2 de teren pe care se pot 

ËÌáÝÖÓÛÈɯÉÈáÌɯÚ×ÖÙÛÐÝÌɯıÐɯËÌɯÈÎÙÌÔÌÕÛȮɯÌÚÛÌɯÓÖÊÈÓÐáÈÛçɯ×ÖáÐĲÐÈɯ×ÌÕÛÙÜɯÊÖÕÚÛÙÜÐÙÌÈɯÜÕÜi 

hotel de cinci stele. 

 

 

 

II. STRATEGIA DE DEZVOLTARE 

 

Misiunea:  prin serviciile de calitate SC TURISM FELIX SA sç ÙçÔânç ÕÜÔçÙÜÓ 1 în 

domeniul turismului balnear rom ânesc ıi sç devinç competitiv çɯ ×Ìɯ ×ÐÈĲÈɯ

Europei Centrale. Sç oferim ÊÓÐÌÕĲÐÓÖÙ ÕÖıÛÙÐ atât servicii de turism balnear , cât ıi 

de turism de agrement. 

 

 

2.1.  Sistemul de obiective 
 

Obiective pe termen lung  
 Schimbarea structurii clienĲilor pe creıterea ponderii în capacitçĲile de 3, 4 ıi 5 

stele; 

 Fidelizarea segmentului actual de piaĲç pe trei stele; 

 Atragerea turi ıtilor str çini cu venituri medii ıi a turiıtilor rom âni cu venituri 

peste medie; 

 Formarea segmentului de piaĲç la 4 ıi 5 stele. 

 

ªINTE: 

 Creıterea cotei de piaĲç de la 11 % la 15-20%; 

 70% din venituri ob Ĳinute prin turismul balnear de 3,  4 ıi 5 stele; 

 Creıterea ponderii turi ıtilor str çini de la 7% la 20-25%. 
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Obiective pe termen mediu  
 Formarea unui nou segment de piaĲç pe turismul balnear de 2 stele pentru 

înlocuirea actualilor turi ıti veniĲi prin CNPAS ; 

 Creıterea ponderii turismului de afac eri; 

 Creıterea ponderii turismului de wellness ıi agrement; 

 

Obiective pe termen scurt 
 Schimbarea structurii turi ıtilor p e grupe de vârstç prin dezvolta rea turismului 

de agrement; 

 Stabilizarea in 2007 a numarului de zile turist ( Hotel Lotus si Felix vor f i inchise 

pentru renovare, iar Complexul  International va functiona doar 9 luni) si 

cresterea incepand cu 2008; 

 Cresterea gradului de ocupare . 

 

Gradul mediu de ocupare a locurilor ĸi indicele de evoluŞie a 

acestuia 

(1995 = 100%) - total SC TURISM FELIX SA - 1995 - 2008
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 Creıterea cotei de piata la 12% in 2008; 

 Creıterea profitului la 10 milioane  lei in 2008; 

 Creıterea salariului mediu la grupe le de personal de baza din societate 

(bucçtari, ospçtari , etc) cu 50% pana in anul 2008; 

 Creıterea productivi tatii muncii cu 20% pana in 2008. 
 

2.2. Mijloace ıi politici  de realizare a obiectivelor  

 

2.2.1. Politica de iÕÝÌÚÛÐĲÐÐ 
 

A.) 9.- ɯ#$ɯ" 9 1$ɯ©(ɯ! +-$.3$1 /(  

 

1.) 2Ìɯ ×ÙÖ×ÜÕÌɯ ÙÌÈÓÐáÈÙÌÈɯ ÜÕÖÙɯ ÊÖÕÚÛÙÜÊĲÐÐɯ ×ÌÕÛÙÜɯ ÈÊÛÐÝÐÛçĲÐɯ ËÌɯ ÈÎÙÌÔÌÕÛɯ ıÐɯ

ÈÕÐÔÈĲÐÌɯËÐÕɯÚÛÈĲÐÜÕÐɯÉÈÓÕÌÈÙÌȯɯÑÖÊÜÙÐɯËÌɯÚÖÊÐÌÛÈÛÌȮɯÊÐÕÌÔÈȮɯËÐÚÊÖÛÌÊÐȮɯÚÌÙÐɯËÈÕÚÈÕÛÌȮɯ

ÎÈÓÌȮɯÔÈÕÐÍÌÚÛçÙÐɯÍÖÓÊÓÖÙÐÊÌȮɯÌÛÊȭɯ2Ìɯ×ÖÛɯÓÜÈɯćÕɯÊÖÕÚÐËÌÙÈÙÌɯıÐɯÚÌÙÝÐÊÐÐɯÞÌÓÓÕÌÚÚȮɯÚ×ÈȮɯ

ÏÐËÙÖÛÌÙÈ×ÐÌɯ×ÌÕÛÙÜɯÛÜÙÐıÛÐÐɯ×ÙÖÝÌÕÐĲÐɯËÐÕɯ×ÌÕÚÐÜÕÐȮɯÚÈÜɯÓÖÊÈÓÕÐÊÐɯıÐɯ×ÌÙÚÖÈÕÌɯËÐÕɯ

ÓÖÊÈÓÐÛçĲÐÓÌɯÈ×ÙÖ×ÐÈÛÌȭɯ`ÕɯÈÊÌÚÛɯÊÈáɯÍÜÕÊĲÐÖÕÈÙÌÈɯÈÙɯÍÐɯËÌɯÈÎÙÌÔÌÕÛɯÉÈÓÕÌÈÙȭ 

2.) ,ÖËÌÙÕÐáÈÙÌÈɯ"ÖÔ×ÓÌßÜÓÜÐɯ+ÖÛÜÚɯćÕɯÝÌËÌÙÌÈɯÊÓÈÚÐÍÐÊçÙÐÐɯÓÈɯƗɯɖ**. 

3.) #ÌÔÖÓÈÙÌÈɯıÐɯÙÌÊÖÕÚÛÙÜÊĲÐÈȮɯÍçÙçɯÚÊÏÐÔÉÈÙÌɯËÌɯËÌÚÛÐÕÈĲÐÌȮɯÈɯ"ÖÔ×ÓÌßÜÓÜÐɯ%ÌÓÐßɯ

ćÕɯÝÌËÌÙÌÈɯÙÌÊÓÈÚÐÍÐÊçÙÐÐɯÛÜÙÐÚÛÐÊÌɯËÌɯÓÈɯƕɖɯÓÈɯƘɖɖɖɖɯÊÜɯɯ×ÙÖÍÐÓɯÉÜÚÚÐÕÌÚȭ 

4.) Amplasarea unui complex turistico ɬ hotelier cu 500 de locuri, baze de 

ÛÙÈÛÈÔÌÕÛÌȮɯÈÓÐÔÌÕÛÈĲÐÌɯ×ÜÉÓÐÊçȮɯÚçÓÐɯÔÜÓÛÐÍÜÕÊĲÐÖÕÈÓÌɯËÌɯÊÐÙÊÈɯƕƔƔƔɯÓÖÊÜÙÐȮɯ×ÐÚÊÐÕçȮɯ

×ÈÙÊÈÙÌȮɯÚ×ÈĲÐÐɯÝÌÙáÐȮɯÊÓÈÚÐÍÐÊÈÙÌɯÛÜÙÐÚÛÐÊÈɯËÌɯƙɯɖɖɖɖɖȭɯ 

5.)      .×ÌÙÈĲÐÜÕÐɯËÌɯÌßÛÐÕËÌÙÌȯ 

- ÚçÓÐɯȹÊÖÔ×ÓÌßȺɯËÌɯÊÖÕÍÌÙÐÕĲçȮɯÈËÜÕçÙÐȮɯÌÛÊɯÓÈɯ"ÖÔ×ÓÌßɯ3ÌÙÔÈÓ 

- ×ÐÚÊÐÕçɯÊÜɯáÖÕçɯËÌɯ×ÓÈÑçɯÓÈɯ"ÖÔ×ÓÌßÜÓɯ3ÌÙÔÈÓ 

- piscÐÕçɯÓÈɯ"ÖÔ×ÓÌßɯ-ÜÍçrul  

- ×ÈÙÊÈÙÌɯ ÓÈɯ ÏÖÛÌÓÜÙÐÓÌɯ +ÖÛÜÚȮɯ 3ÌÙÔÈÓȮɯ ÓÈɯ ÈÊÌÚÛÈɯ ËÐÕɯ ÜÙÔçɯ ×Ìɯ

amplasamentul actualului magazin circular.  

 

B.) ZONA DE AGREMENT ACVATIC  

 

1.)  2Ìɯ×ÙÖ×ÜÕÌɯÔçÙÐÙÌÈɯÚÜ×ÙÈÍÌĲÌÐɯÊÜɯÊÐÙÊÈɯƕƔƔƔɯÔ×ɯćÕɯáÖÕÈɯ×ÐÚÊÐÕÌÐɯ ×ÖÓÓÖɯƖɯıÐɯÈɯ

ÖÎÓÐÕáÐÐɯËÌɯÈ×çɯÌßÐÚÛÌÕÛÌɯćÕɯÝÌËÌÙÌÈɯÔçÙÐÙÐÐɯáÖÕÌÐɯËÌɯ×ÓÈÑçɯÈÎÙÌÔÌÕÛÈÛçɯÊÜɯÛÌÙÈÚçɯɬ bar 

tropical.  

2.) /ÌÕÛÙÜɯıÛÙÈÕËÜÓɯ%ÌÓÐßɯÚÌɯ×ÙÖ×ÜÕÌɯÈËçÜÎÈÙÌÈɯÜÕÖÙɯÚ×ÈĲÐÐɯÝÐÛÙÈÛÌɯÚ×ÙÌɯ×ÈÙÊɯ

ȹÉÜÛÐÊÜÙÐȺȮɯ ÊÖÕÚÛÙÜÊĲÐÈɯ ÜÕÌÐɯ ÉÙÈÚÌÙÐÐɯ ÊÜɯ ÛÌÙÈÚçɯ ×ÈÕÖÙÈÔÐÊçȮɯ ÊÖcktail bar tropical, 

ÐÕÚÛÈÓÈĲÐÐɯËÌɯÈ×çɯȹÊÈÚÊÈËçȮɯÓÖÊɯËÌɯÑÖÈÊçɯ×ÌÕÛÙÜɯÊÖ×ÐÐɯɬ ÊÖÙÈÉÐÈɯ×ÐÙÈĲÐÓÖÙȮɯÛÖÉÖÎÈÕɯÌÛÊȭȺȮɯ

ÛÌÙÌÕɯËÌɯÚ×ÖÙÛɯÊÜɯÐÈÙÉÈɯÚÐÕÛÌÛÐÊçȮɯáÖÕçɯËÌɯÚÊÌÕçȮɯÈÕÐÔÈĲÐÌɯÍÐÛÕÌÚÚȮɯÌÛÊȭ 

 

5ÈÓÖÈÙÌÈɯÛÖÛÈÓçɯÈɯ×ÙÖÎÙÈÔÜÓÜÐɯËÌɯÐÕÝÌÚÛÐĲÐÐɯ×ÌÕÛÙÜɯ×ÌÙÐÖÈËÈɯƖƔƔƛɯɬ 2011 se 

ÙÐËÐÊçɯÓÈɯÊÐÙÊÈɯƖƜƙɯÔÐÓÐÖÈÕÌɯÓÌÐȭ  
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 2.2.2. Volumul investiĲÐÐÓÖÙɯıÐɯÚÜÙÚÌɯËÌɯÍÐÕÈÕĲare 

 
 În intervalul 2007 -ƖƔƕƕȮɯÝÈÓÖÈÙÌÈɯÐÕÝÌÚÛÐĲÐÐÓÖÙɯÝÈɯËÌ×çıÐɯƖƜƙɯÔÐÓÐÖÈÕÌɯÓÌÐȮɯavând 

ÊÈɯÚÜÙÚÌɯËÌɯÍÐÕÈÕĲÈÙÌɯ20.655.000 lei disponibil la începutul perioadei, 39.750.000 lei 

din amortizare, 70.812.000 lei dÐÕɯ×ÙÖÍÐÛÜÓɯÕÌÛɯıÐɯƕ53.783.000 lei din alte surse. În anul 

ƖƔƔƛȮɯ ÝÈÓÖÈÙÌÈɯ ÐÕÝÌÚÛÐĲÐÐÓÖÙɯ ÚÌɯ ÙÐËÐÊçɯ ÓÈɯ ƖƛȭƚƚƚȭƔƔƔɯ ÓÌÐȮɯ ÚÜÚĲÐÕÜÛÌɯ ÍÐÕÈÕÊÐÈÙɯ ËÐÕɯ

disponibil la începutul perioadei ɬ 20.655.000 lei, din amortizare ɬ ƘȭƔƔƔȭƔƔƔɯÓÌÐɯıÐɯËÐÕɯ

profit net ɬ 6.720.000 lei. $ßÊÌËÌÕÛÜÓɯËÌɯÚÜÙÚÌȮɯćÕɯÚÜÔçɯËÌɯƗȭƛƔƝȭƔƔƔɯÓÌÐȮɯÝÈɯÍÐɯÙÌ×ÖÙÛÈÛɯ

×ÌɯÈÕÜÓɯÜÙÔçÛÖÙȭɯ  

 

2.3. Politici de marketing  
 

2.3.1. PieĲe Ĳintç 
 

"ÌÓÌɯÔÈÐɯÐÔ×ÖÙÛÈÕÛÌɯ×ÐÌĲÌ-ĲÐÕÛçɯ×ÌɯÊÈÙÌɯÓÌɯÝÐáÌÈáçɯ×ÙÖÎÙÈÔÜÓɯËÌɯ,ÈÙÒÌÛÐÕÎɯÈÓɯ

S.C. TURISM FELIX S.A. sunt:  

ƕȭɯ /ÐÈĲÈɯ ÛÜÙÐÚÔÜÓÜÐ-pentru sçÕçÛÈÛÌ ȹÉÈÓÕÌÈÙȺȮɯ ÊÖÔ×ÜÚçɯ ćÕɯ ÎÌÕÌÙÈÓɯ ËÐÕɯ

×ÌÙÚÖÈÕÌɯÚÜÍÌÙÐÕËɯËÌɯÈÍÌÊĲÐÜÕÐɯÙÌÜÔÈÛÐÚÔÈÓÌɯÚÈÜɯÈÙÛÐÊÜÓÈÙÌȮɯÈÝäÕËɯ×ÌÚÛÌɯƙƙɯËÌɯÈÕÐȮɯËÌɯ

ambele sexe (familii). În cazul hotelurilor de categorii superioare de clasificare, 

ponderea o formeazç ÚÛÙçÐÕÐÐɯȹ&ÌÙÔÈÕÐÈȮɯ ÜÚÛÙÐÈȮɯ(ÚÙÈÌÓȺȮɯÊÈÙÌɯÈÜɯȹ×ÌÕÛÙÜɯĲÈÙÈɯËÌɯ

origine) venituri medii, de aceea, un important factor determinant al deciziei de 

ÊÜÔ×çÙÈÙÌɯÌÚÛÌɯÙÈ×ÖÙÛÜÓɯ×ÙÌĲɤÊÈÓÐÛÈÛÌȰɯÊÈɯÚÌáÖÕÈÓÐÛÈÛÌȮɯÛÜÙÐıÛÐÐɯËÐÕɯ ÜÚÛÙÐÈɯıÐɯ&ÌÙÔÈÕÐÈɯ

×ÙÌÍÌÙçɯÓÜÕÐÓÌɯËÌɯ×ÙÐÔçÝÈÙç-ÛÖÈÔÕçȮɯÐÈÙɯÊÌÐɯËÐÕ (ÚÙÈÌÓɯÓÜÕÐÓÌɯËÌɯÝÈÙçȭɯ.ËÈÛçɯÊÜɯ

ÊÙÌıÛÌÙÌÈɯ ÝÌÕÐÛÜÙÐÓÖÙɯ ıÐɯ ćÕɯ ÎÌÕÌÙÈÓɯ Èɯ ÕÐÝÌÓÜÓÜÐɯ ËÌɯ ÛÙÈÐɯ ËÐÕɯ 1ÖÔäÕÐÈȮɯ ÓÈɯ ÕÐÝÌÓÜÓɯ

hotelurilor de 3 , 4, 5  ÚÛÌÓÌȮɯÊÙÌıÛÌɯ×ÖÕËÌÙÌÈɯÛÜÙÐıÛÐÓÖÙɯÙÖÔäÕÐɯÈÝäÕËɯÝÌÕÐÛÜÙÐɯÔÌËÐÐɯıÐɇɯ

×ÌÚÛÌɯÔÌËÐÌȮɯËÌÊÐɯÔÈÐɯ×ÜĲÐÕɯÚÌÕÚÐÉÐÓÐɯÓÈɯÍÈÊÛÖÙÜÓɯ×ÙÌĲȮɯ×ÜÕäÕËɯÈÊÊÌÕÛɯÔÈÐɯÔÈÙÌɯ×Ìɯ

ÊÈÓÐÛÈÛÌÈɯÚÌÙÝÐÊÐÐÓÖÙȮɯÐÈÙɯÔÌËÐÈɯËÌɯÝäÙÚÛçɯÌÚÛÌɯÔÈÐɯÊÖÉÖÙäÛçɯȹËÌɯÓÈɯƘƙɯËÌɯÈÕÐȺȭɯ`ÕɯÊÈáÜÓɯ

ÏÖÛÌÓÜÙÐÓÖÙɯËÌɯÊÈÛÌÎÖÙÐÐɯÐÕÍÌÙÐÖÈÙÌȮɯ×ÖÕËÌÙÌÈɯÖɯËÌĲÐÕɯÛÜÙÐıÛÐÐɯÙÖÔäÕÐȮɯÈÝäÕËɯćÕɯÎÌÕÌÙÈÓɯ

ÝÌÕÐÛÜÙÐɯÔÌËÐÐɯıÐɯÚÜÉɯÔÌËÐÌȮɯËÌɯÈÚÌÔÌÕÌÈɯÚÌÕÚÐÉÐÓÐ ÓÈɯÍÈÊÛÖÙÜÓɯ×ÙÌĲȭɯ/ÌÕÛÙÜɯÛÖÈÛÌɯÈÊÌÚÛÌɯ

ÊÈÛÌÎÖÙÐÐȮɯÊÈÙÈÊÛÌÙÐÚÛÐÊçɯÌÚÛÌɯËÜÙÈÛÈɯÔÈÐɯÔÈÙÌɯÈɯÚÌÑÜÙÜÓÜÐȮɯÊÜ×ÙÐÕÚçɯćÕÛÙÌɯƕƔɯıÐɯƖƕɯËÌɯ

zile. 

"ÖÛÈɯËÌɯ×ÐÈĲçɯÈɯ2"ɯ341(2,ɯ%$+(7ɯ2 ɯćÕɯÈÊÛÐÝÐÛÈÛÌÈɯÛÜÙÐÚÛÐÊçɯÉÈÓÕÌÈÙçɯËÐÕɯ

1ÖÔäÕÐÈɯ×ÓÈÚÌÈáçɯÚÖÊÐÌÛÈÛÌÈɯ×Ìɯ×ÖáÐĲÐÈɯËÌɯÓÐËÌÙɯćÕɯÊÈËÙÜÓɯÛÜÙÐÚÔÜÓÜÐɯÐÕÛÌÙÕÈĲÐÖÕÈÓɯ

×ÌÕÛÙÜɯÚçÕçÛÈÛÌɯıÐɯ×ÌɯÜÕɯÓÖÊɯÍÙÜÕÛÈıɯćÕɯÊÈËÙÜÓɯÛÜÙÐÚÔÜÓɯÐÕÛÌÙÕȭɯ ÚÛÍÌÓȮɯćÕɯÈÕÜÓɯƖƔƔƙȮɯ

ËÌĲÐÕÌÈɯÖɯÊÖÛçɯËÌɯƕƔȮƜǔɯ×Ìɯ×ÐÈĲÈɯÛÜÙÐÚÔÜÓÜÐɯÉÈÓÕÌÈÙɯËÐÕɯ1ÖÔäÕÐÈȮɯÐÈÙɯćÕɯÊÈáÜÓɯ

ÕÜÔçÙÜÓÜÐɯËÌɯÛÜÙÐıÛÐɯÚÛÙçÐÕÐɯÈÊÌÈÚÛçɯÊÖÛçɯÌÙÈɯËÌɯƕƜȮƝǔȭɯ`ÕɯÊÌÌÈɯÊÌɯ×ÙÐÝÌıÛÌɯćÕÕÖ×ÛçÙÐÓÌɯ

(zilele-ÛÜÙÐÚÛȺȮɯÚÖÊÐÌÛÈÛÌÈɯËÌĲÐÕÌÈɯćÕɯÈÕÜÓɯƖƔƔƙɯÖɯÊÖÛçɯËÌɯƜȮƚǔɯ×Ìɯ×ÐÈĲÈɯÛÜÙÐÚÔÜÓÜÐɯ

ÉÈÓÕÌÈÙɯ ËÐÕɯ 1ÖÔäÕÐÈȮɯ ÐÈÙɯ ćÕɯ ÊÈáÜÓɯ ÛÜÙÐıÛÐÓÖÙɯ ÚÛÙçÐÕÐɯ ƖƚȮƚǔȭɯ "ÖÛÌÓÌɯ ËÌɯ ×ÐÈĲçɯ ÚÜÕÛɯ

calculate pe baza datelor statistice disponibile, furnizate de (ÕÚÛÐÛÜÛÜÓɯ-ÈĲÐÖÕÈÓɯËÌɯ

Cercetare - #ÌáÝÖÓÛÈÙÌɯćÕɯ3ÜÙÐÚÔɯıÐɯËÌɯ(ÕÚÛÐÛÜÛÜÓɯ-ÈĲÐÖÕÈÓɯËÌɯ2ÛÈÛÐÚÛÐÊçȭɯ"ÖÕÍÖÙÔɯ

ÌÚÛÐÔçÙÐÓÖÙɯ #ÐÙÌÊĲÐÌÐɯ ,ÈÙÒÌÛÐÕÎɯ Èɯ ÚÖÊÐÌÛçĲÐÐȮɯ ÈÊÌÚÛÌɯ ×ÖáÐĲÐÐɯ ÚÜÕÛɯ ×çÚÛÙÈÛÌɯ ×ÌÕÛÙÜɯ

perioada ianuarie-decembrie 2006. 2ÖÊÐÌÛÈÛÌÈɯćıÐɯ×ÙÖ×ÜÕÌɯÊÖÕÚÖÓÐËÈÙÌÈ ×ÖáÐĲÐÌÐɯËÌɯ

ÓÐËÌÙɯÈÝäÕËɯćÕɯÝÌËÌÙÌɯÊÙÌıÛÌÙÌÈɯıÐɯćÕçÚ×ÙÐÙÌÈɯÊÖÕÊÜÙÌÕĲÌÐɯ×Ìɯ×ÐÈĲÈɯÛÜÙÐÚÛÐÊçȭ 
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Ɩȭɯ/ÐÈĲÈɯÛÜÙÐÚÔÜÓÜÐɯ×ÌÕÛÙÜɯÖËÐÏÕç-relaxareȮɯÊÖÔ×ÜÚçɯćÕɯÎÌÕÌÙÈÓɯËÐÕɯÛÜÙÐıÛÐɯ

ÙÖÔäÕÐȮɯ ×ÙÖÝÌÕÐÕËɯ ÔÈÐɯ ÊÜɯ ÚÌÈÔçɯ ËÐÕɯ ÙÌÎÐÜÕÐÓÌɯ ÝÌÊÐÕÌȮɯ ÈÝäÕËɯ ×ÌÚÛÌɯ ƗƔɯ ËÌɯ ÈÕÐȮɯ

ÍÈÔÐÓÐıÛÐɯȹÌÝÌÕÛÜÈÓɯıÐɯÊÜɯÊÖ×ÐÐȺȮɯÐÈÙɯÊÈÛÌÎÖÙÐÈɯËÌɯÝÌÕÐÛÜÙÐɯÊçÙÌÐÈɯćÐɯÈ×ÈÙĲÐÕɯÓÌɯËÐÊÛÌÈáçɯ

×ÙÌÍÌÙÐÕĲÈɯ×ÌÕÛÙÜɯÏÖÛÌÓÜÙÐɯËÌɯ2, 3, 4 sau 5 stele. Durata medie a sejurului este în acest 

ÊÈáɯÔÈÐɯÚÊçáÜÛçȮɯËÌɯÓÈɯÚÌÑÜÙÜÙÐɯËÌɯÞÌÌÒ-end sau de revelion (2-ƗɯáÐÓÌȺɯıÐɯ×äÕçɯÓÈɯ

sejururi  ËÌɯÝÈÊÈÕĲçȮɯÝÈÙÈȮɯÈɯÊçÙÖÙɯËÜÙÈÛçɯÔÌÙÎÌ ćÕɯÎÌÕÌÙÈÓɯ×äÕçɯÓÈɯƛɯ- 10 zile.  

Ɨȭɯ /ÐÈĲÈɯ ÛÜÙÐÚÔÜÓÜÐɯ ËÌɯ ÊÖÕÍÌÙÐÕĲÌɤÌÝÌÕÐÔÌÕÛÌȮɯ ÊÖÔ×ÜÚçɯ ËÐÕɯ ÎÙÜ×ÜÙÐɯ ËÌɯ

×ÌÙÚÖÈÕÌɯËÐÕɯÊÈËÙÜÓɯÜÕÖÙɯÚÖÊÐÌÛçĲÐɯÊÖÔÌÙÊÐÈÓÌȮɯÐÕÚÛÐÛÜĲÐÐɯÚÈÜɯÖÙÎÈÕÐáÈĲÐÐȮɯ.-&-uri din 

domeniul economic privat, a ÓɯÈËÔÐÕÐÚÛÙÈĲÐÌÐɯ×ÜÉÓÐÊÌȮɯÊÜÓÛÜÙÈÓ-religios, etc.ȯɯ ÊÌÈÚÛçɯ

×ÐÈĲçɯÌÚÛÌɯÍÖÈÙÛÌɯËÐÕÈÔÐÊçȮɯÈıÈɯÊÜÔɯÚÌɯÊÖÕÚÛÈÛçɯćÕɯÊÈáÜÓɯ'ÖÛÌÓÜÙÐÓÖÙɯ3ÌÙÔÈÓɖɖɖɯıÐɯ

-ÜÍçÙÜÓɖɖɖȮɯ ÙÌÊÌÕÛɯ ÙÌÕÖÝÈÛÌɯ ıÐɯ ËÖÛÈÛÌɯ ×ÌÕÛÙÜɯ Èɯ ÎçáËÜÐɯ ÈÚÛÍÌÓɯ ËÌɯ ÔÈÕÐÍÌÚÛçÙÐȮɯ ÐÈÙɯ

potrivit datelor companiei de cons ÜÓÛÈÕĲçɯ /ÌÈÊÖÊÒɯ 'ÖÛÌÓÚɯ- Global Hotel 

Management, turismul de afaceri si ÌÝÌÕÐÔÌÕÛÌɯÌÚÛÌɯıÐɯÝÈɯÊÖÕÛÐÕÜÈɯÚçɯÍÐÌȮɯÊÌÓɯ×ÜĲÐÕɯćÕɯ

ÜÙÔçÛÖÙÐÐɯƘ-ƙɯÈÕÐȮɯÔÖÛÖÙÜÓɯÊÙÌıÛÌÙÐÐɯćÕɯÐÕËÜÚÛÙÐÈɯÖÚ×ÐÛÈÓÐÛçĲÐÐȮɯÈÛäÛɯ×Ìɯ×ÓÈÕɯÔÖÕËÐÈÓȮɯÊäÛɯ

ıÐɯ ćÕɯ 1ÖÔäÕÐÈȭɯ &ÙÜ×ÜÙÐÓÌɯ ÊÈÙÌɯ ×ÈÙÛÐÊÐ×çɯÓÈɯ ÔÈÕÐÍÌÚÛçÙÐɯ ËÌɯ ÈÍÈÊÌÙÐȮɯ ÊÖÕÍÌÙÐÕĲÌȮɯ

ÌÝÌÕÐÔÌÕÛÌȮɯÚÜÕÛɯÊÖÔ×ÜÚÌɯËÐÕɯ×ÌÙÚÖÈÕÌɯÈÊÛÐÝÌȮɯÊÈÙÌɯÈÜɯćÕɯÎÌÕÌÙÈÓɯćÕÛÙÌɯƗƔɯıÐɯƙƔɯËÌɯÈÕÐɯ

ıÐɯ×ÙÖÝÐÕɯËÐÕɯÛÖÈÛÌɯÙÌÎÐÜÕÐÓÌɯĲçÙÐÐɯȹÊÜɯÖɯ×ÖÕËÌÙÌɯÙÌËÜÚçɯÈɯÚÛÙçÐÕÐÓÖÙȺȭɯ"ÈÙÈÊÛÌÙÐÚÛÐÊɯ

ÈÊÌÚÛÌÐɯ×ÐÌĲÌɯÌÚÛÌɯÜÕɯÕÐÝÌÓɯÔÈÐɯćÕÈÓÛɯÈÓɯÌßÐÎÌÕĲÌÓÖÙɯÙÌÍÌÙÐÛÖÈÙÌɯÓÈɯÊÈÓÐÛÈÛÌÈɯÚÌÙÝÐÊÐÐÓÖÙȮɯ

ĲÐÕäÕËɯÊÖÕÛɯıÐɯËÌɯÍÈ×ÛÜÓɯÊçɯÚÜÕÛɯÔÈÐɯ×ÜĲÐÕɯÚÌÕÚÐÉÐÓÌɯÓÈɯÍÈÊÛÖÙÜÓɯ×ÙÌĲȭɯ3ÌÕËÐÕĲÈɯËÌɯ

ÊÙÌıÛÌÙÌɯÈɯ×ÐÌĲÌÐɯÌÚÛÌɯÌÝÐËÌÕÛçɯÕÜɯÕÜÔÈÐɯćÕɯÊÈáÜÓɯÏÖÛÌÓÜÙÐÓÖÙɯËÌɯƗɯÚÛÌÓÌȮɯËÈÙɯıÐɯćÕɯÊÈáÜÓɯ

celor de 2 stele ıÐɯÚÌɯÌÝÐËÌÕĲiaáç o cerere în creıtere pentru unit çĲÐɯÏÖÛÌÓÐÌÙÌɯıÐɯËÌɯ

ÚÌÙÝÐÊÐÐɯËÌɯÉÜÚÚÐÕÌÚɯËÌɯÊÈÓÐÛÈÛÌɯÚÜ×ÌÙÐÖÈÙÈȮɯËÌɯƘɯıÐɯƙɯÚÛÌÓÌȭɯ#urata sejurului este în 

ÎÌÕÌÙÈÓɯËÌɯËÖÜç-ÛÙÌÐɯáÐÓÌȮɯÐÈÙɯÊÈɯÚÌáÖÕÈÓÐÛÈÛÌɯÚÌɯ×ÖÈÛÌɯÝÖÙÉÐɯËÌɯ×ÙÌÍÌÙÐÕĲçɯ×ÌÕÛÙÜɯÓÜÕÐÓÌɯ

februarie-ÐÜÕÐÌɯıÐɯÚÌ×ÛÌÔÉÙÐe-noiembrie, cu pauze prilejuite de lunile de concedii, 

ÝÈÊÈÕĲÌȭ 

4. În cazÜÓɯÊÖÔ×ÓÌßÌÓÖÙɯËÌɯËÖÜçɯÚÛÌÓÌɯÚÌɯÐÕËÐÝÐËÜÈÓÐáÌÈáçɯ×ÐÈĲÈɯÚÌÙÝÐÊÐÐÓÖÙ 

pentru sportivi - ÌÚÛÌɯÝÖÙÉÈɯËÌɯÛÜÙÐıÛÐɯÙÖÔäÕÐȮɯÈÝäÕËɯćÕÛÙÌɯƕƔɯÈÕÐɯȹÌÓÌÝÐȺɯıÐɯƗƔ-35 de 

ani, cu venituri sub medie, ×ÙÖÝÌÕÐÕËɯËÐÕɯÛÖÈÛÌɯÙÌÎÐÜÕÐÓÌɯĲçÙÐÐɯıÐɯÊÈÙÌɯÈÊÏÐáÐĲÐÖÕÌÈáçɯ

pachete de servicii compuse din cazare (de la 3 la 15-ƖƔɯËÌɯÕÖ×ĲÐȺɯıÐɯ×ÌÕÚÐÜÕÌɯ

ÊÖÔ×ÓÌÛçȮɯÓÈɯÊÈÙÌɯÚÌɯÈËÈÜÎçȮɯÖ×ĲÐÖÕÈÓȮɯÚÌÙÝÐÊÐÐɯËÌɯÙÌÊÜ×ÌÙÈÙÌɯÔÌËÐÊÈÓçɯÚÈÜɯÚÌÙÝÐÊÐÐɯËÌɯ

ÈÎÙÌÔÌÕÛȯɯÍÐÛÕÌÚÚɤÚÈÓçɯËÌɯÍÖÙĲçɤÉÈáÐÕȮɯÌÛÊȭɯ-ÜɯÌßÐÚÛçɯÖɯÚÌáÖÕÈÓÐÛÈÛÌɯËÐÚÛÐÕÊÛçȮɯËÈÙɯÚÌɯ

ÖÉÚÌÙÝçɯ Öɯ ÊÌÙÌÙÌɯ ÔÈÐɯ ÊÙÌÚÊÜÛçɯ ×ÌÕÛÙÜɯ ×ÌÙÐÖÈËÌÓÌɯ ËÌɯ ÝÈÊÈÕĲÌɯ ıÊÖÓÈÙÌɯ ıÐɯ ×ÌÕÛÙu 

extrasezon (pentru recuperare sau ×ÙÌÎçÛÐÙÌɯćÕÛÙÌɯÊÖÔ×ÌÛÐĲÐÐȺȭɯ 

5. .ɯ×ÐÈĲçɯÝÖÓÈÛÐÓçɯıÐɯÊÜɯ×ÖÕËÌÙÌɯÙÌÓÈÛÐÝɯÙÌËÜÚçɯćÕɯÊÈËÙÜÓɯ×ÐÌĲÌÐɯÎÓÖÉÈÓÌɯÈɯ

ÚÖÊÐÌÛçĲÐÐɯÖɯÊÖÕÚÛÐÛÜÐÌɯÛÜÙÐıÛÐÐɯ×ÌɯÊÖÕÛɯ×ÙÖ×ÙÐÜȮɯÖÊÈáÐÖÕÈÓÐȮɯÙÖÔäÕÐɯÚÈÜɯÚÛÙçÐÕÐ, în 

ÎÌÕÌÙÈÓɯ×ÌÙÚÖÈÕÌɯÛÐÕÌÙÌȮɯËÐÕÈÔÐÊÌɯıÐɯÈÊÛÐÝÌȮɯÈÍÓÈÛÌɯËÌɯÔÜÓÛÌɯÖÙÐɯćÕɯÐÕÛÌÙÌÚɯËÌɯÚÌÙÝÐÊÐÜȮɯ

cu sejururi foarte scurte (1-ƖɯÕÖ×ĲÐȺȮɯ×ÌɯÛÖÛɯ×ÈÙÊÜÙÚÜÓɯÈÕÜÓÜÐȭɯ  

 

/ÌÕÛÙÜɯÍÐÌÊÈÙÌɯËÐÕɯÈÊÌÚÛÌɯÊÈÛÌÎÖÙÐÐȮɯÛÙÈÛÈÛÌɯćÕɯÔÖËɯËÐÍÌÙÌÕĲÐÈÛȮɯÚÜÕÛɯÐËÌÕÛÐÍÐÊÈÛÌɯ

×ÙÖËÜÚÌÓÌɯÚÖÓÐÊÐÛÈÛÌȮɯ×ÐÌĲÌÓÌɯ×ÌɯÊÈÙÌɯÚÌɯÙÌÎçÚÌÚÊȮɯÙÌĲÌÓÌÓÌɯËÌɯËÐÚÛÙÐÉÜĲÐÌɯÈËÌÊÝÈÛÌɯıÐɯ

politica de comunicare. Cele mai importante forme de concretizare ale strategiei de 

ÔÈÙÒÌÛÐÕÎɯÚÜÕÛɯÈÚÛÍÌÓɯÚÛÙÈÛÌÎÐÐÓÌɯ×ÙÐÝÐÕËɯÚÌÙÝÐÊÐÐÓÌȮɯÊÓÐÌÕĲÐÐɯıÐɯ×ÐÈĲÈɯćÕɯÈÕÚÈÔÉÓÜÓɯÚçÜȮɯ

ÈÓçÛÜÙÐɯËÌɯÚÛÙÈÛÌÎÐÈɯËÌɯ×ÙÌĲȮɯ×ÙÖÔÖÝÈÙÌɯıÐɯËÐÚÛÙÐÉÜĲÐÌȭɯ 
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2.3.2. Politici, Tactici 
 

Principalele politici (tactici) pe care le propunem sunt: 

ƕȭɯ"ÙÌıÛÌÙÌÈɯÊÖÛÌÐɯËÌɯ×ÐÈĲç ËÌĲÐÕÜÛÌɯćÕɯËÖÔÌÕÐÜÓɯÛÜÙÐÚÔÜÓÜÐɯÉÈÓÕÌÈÙɯÐÕÛÌÙÕɯıÐɯćÕɯ

Ú×ÌÊÐÈÓɯ ÐÕÛÌÙÕÈĲÐÖÕÈÓȮɯ ÊÜɯ ×ÙÖËÜÚÌÓÌɯ ËÌɯ ɆÛÜÙÐÚÔɯ ËÌɯ ÚçÕçÛÈÛÌɤÉÈÓÕÌÈÙɆȮɯ ÊÌÓÌɯ ÔÈÐɯ

ÐÔ×ÖÙÛÈÕÛÌɯÊçÐɯËÌɯÈÊĲÐÜÕÌɯÍÐÐÕËȯɯ 

a) Ö×ÛÐÔÈɯÝÈÓÖÙÐÍÐÊÈÙÌɯıÐɯÊÖÔÜÕÐÊÈÙÌɯÊÜɯ×ÙÐÝÐÙÌɯÓÈɯÈÝÈÕÛÈÑÌÓÌɯÊÖÔ×ÌÛÐÛÐÝÌɯËÌɯÕÈÛÜÙçɯ

geogrÈÍÐÊçɯËÌĲÐÕÜÛÌɯ- ÊÜɯÈÊÊÌÕÛɯ×ÌɯÉÖÎçĲÐÈɯÈ×ÌÐɯÛÌÙÔÖÔÐÕÌÙÈÓÌȯɯ 

Â realizarea unor materiale referitoare la apele termo-ÔÐÕÌÙÈÓÌɯ ıÐɯ ÌÍÌÊÛÌÓÌɯ

curative ale acestora, materiale ×ÌɯÉÈáÈɯÊçÙÜÐÈɯÚÌɯÝÖÙɯÙÌÈÓÐáÈɯÉÙÖıÜÙi, materiale 

de mailing,  ×ÈÕÖÜÙÐɯÐÕÍÖÙÔÈÛÐÝÌɯıÐɯ×ÙÌáÌÕÛçÙÐɯ×ÌÕÛÙÜɯ×ÈÙÛÐÊÐ×ÈÙÌÈɯÓÈɯËÐÝÌÙÚÌɯ

ÔÈÕÐÍÌÚÛçÙÐȰɯ 

Â ÐÕÛÌÕÚÐÍÐÊÈÙÌÈɯ×ÈÙÛÐÊÐ×çÙÐÐɯÓÈɯÔÈÕÐÍÌÚÛçÙÐɯÔÌËÐÊÈÓÌȮɯÐÕÛÌÙÕÌɯıÐɯÐÕÛÌÙÕÈĲÐÖÕÈÓÌȮɯ

ÊÜɯ ÓÜÊÙçÙÐɯ ×Ìɯ ÈÊÌÈÚÛçɯ ÛÌÔçɯ- Ìßȭɯ "ÖÕÎÙÌÚÜÓɯ 2ÖÊÐÌÛçĲÐÐɯ (ÕÛÌÙÕÈĲÐÖÕÈÓÌɯ ËÌɯ

'ÐËÙÖÓÖÎÐÌɯıÐɯ"ÓÐÔÈÛÖÓÖÎÐÌɯ,ÌËÐÊÈÓçȮɯ1ÌÈÉÐÓÐÛÈÙÌɯćÕɯ!çi Termale, etc. 

Â ÖÙÎÈÕÐáÈÙÌÈɯËÌɯ×ÙÌáÌÕÛçÙÐɯÔÌËÐÊÈÓÌɯÊÜɯ×ÙÐÓÌÑÜÓɯÐÕÍÖ-trip -urilor pe care le 

ÎçáËÜÐÔȮɯ ×ÌÕÛÙÜɯ ÎÙÜ×ÜÙÐÓÌɯ ËÌɯ ÚÛÙçÐÕÐɯ ÈÍÓÈÛÌɯ ÓÈɯ ×ÙÐÔÈɯ ÝÐáÐÛçȮɯ ×ÙÌÊÜÔɯ ıÐɯ

×ÌÙÔÈÕÌÕÛÐáÈÙÌÈɯÜÕÖÙɯÈÚÛÍÌÓɯËÌɯ×ÙÌáÌÕÛçÙÐɯ×ÌÕÛÙÜɯÛÜÙÐıÛÐÐɯÙÖÔäÕÐɯÊÜɯÚÌÑÜÙȰɯ 

Â continÜÈÙÌÈɯ ÛÙÈËÐĲÐÌÐɯ ćÕɯ ÖÙÎÈÕÐáÈÙÌÈɯ ÈÕÜÈÓç, a Zilelor Medicale Felix - 

ÔÈÕÐÍÌÚÛÈÙÌɯ ÔÌËÐÊÈÓçɯ ÓÈɯ ÕÐÝÌÓɯ ÙÌÎÐÖÕÈÓȮɯ ćÕÚÊÙÐÚçɯ ćÕɯ ÊÈÓÌÕËÈÙÜÓɯ 2ÖÊÐÌÛçĲÐÐɯ

1ÖÔäÕÌɯËÌɯ,ÌËÐÊÐÕçɯ%ÐáÐÊçɯıÐɯ1ÌÊÜ×ÌÙÈÙÌȮɯ×ÙÌÊÜÔɯıÐɯÔÈÙÊÈÙÌÈ anuala a  Zilei 

(ÕÛÌÙÕÈĲÐÖÕÈÓÌɯÈɯ.ÚÛÌÖ×ÖÙÖáÌÐɯȹÚÌÔÐÕÈÙɯÔedical, octombrie);  

Â ÖËÈÛçɯ ÊÜɯ ÙÌËÌÚÊÏÐËÌÙÌÈɯ 'ÖÛÌÓÜÓÜÐɯ (ÕÛÌÙÕÈĲÐÖÕÈÓɖɖɖȮɯ ÈÙÐÈɯ ×ÙÖÊÌËÜÙÐÓÖÙɯ

medicale aplicate este ÓçÙÎÐÛçɯ×ÙÐÕɯÙÌÐÕÛÙÖËÜÊÌÙÌÈɯÛÙÈÛÈÔÌÕÛÜÓÜÐɯÊÜɯÕçÔÖÓȮɯ

×ÙÖÊÌËÜÙçɯÛÌÙÈ×ÌÜÛÐÊçɯÛÙÈËÐĲÐÖÕÈÓçȮɯÈ×ÓÐÊÈÛçɯćÕɯ×ÜĲÐÕÌɯÓÖÊÜÙÐɯËÐÕɯ1ÖÔäÕÐÈȮɯÊÜɯ

ÌßÊÌ×ĲÐÈɯ+ÐÛÖÙÈÓÜÓÜÐȰɯÊÖÔÜÕÐÊÈÙÌÈɯÊÜɯ×ÙÐÝÐÙÌɯÓÈɯÕÖÜÈɯ×ÙÖÊÌËÜÙçɯÝÈɯÊÙÌıÛÌɯ

ÈÛÙÈÊÛÐÝÐÛÈÛÌÈɯ×ÙÖËÜÚÜÓÜÐɯÛÜÙÐÚÛÐÊɯÉÈÓÕÌÈÙɯıÐɯÐÔ×ÓÐÊÐÛɯÊÌÙÌÙÌÈɯ×ÌÕÛÙÜɯÈÊÌÚÛÈȰɯ 

Â efect: ÊÙÌıÛÌÙÌÈɯÕÖÛÖÙÐÌÛçĲÐÐɯfactorilor naturali de cura specifici  ıÐɯÐÔ×ÓÐÊÐÛɯ

mai buna valorificare a produsului tu ristic;  

 

b) ËÌáÝÖÓÛÈÙÌÈɯÌßÛÌÕÚÐÝçɯÈɯ×ÐÌĲÌÓÖÙɯÛÙÈËÐĲÐÖÕÈÓÌɯ×ÌÕÛÙÜɯÛÜÙÐÚÔÜÓɯÉÈÓÕÌÈÙɯȹ&ÌÙÔÈÕÐÈȮɯ

Austria, Israel), prin:  

Â ÊÖÕÛÈÊÛÈÙÌÈɯıÐɯÈÛÙÈÎÌÙÌÈɯËÌɯÕÖÐɯ×ÈÙÛÌÕÌÙÐɯȹÛÖÜÙ-operatori de pe aceste 

×ÐÌĲÌȺȮɯÔÈÐɯÊÜɯÚÌÈÔçɯ×ÙÐÕɯ×ÈÙÛÐÊÐ×ÈÙÌÈɯÓÈɯÛäÙÎÜÙÐɯÐÕÛÌÙÕÈĲÐÖÕÈÓÌɯıÐɯcu materiale 

de prezentare diverse, mai elaborate; 

Â ÖÙÎÈÕÐáÈÙÌÈɯÜÓÛÌÙÐÖÈÙçɯËÌɯÝÐáÐÛÌɯËÌɯËÖÊÜÔÌÕÛÈÙÌɯȹÐÕÍÖ-trip -uri) pentru 

noii parteneri, cu care prilej le sunt prezentate materiale cu privire la apa 

termo-ÔÐÕÌÙÈ(çȮɯÛÙÈÛÈÔÌÕÛÜÓɯÉÈÓÕÌÈÙɯıÐȮɯÉÐÕÌćÕĲÌÓÌÚȮɯÉÈáÈɯÔÈÛÌÙÐÈÓçɯËÌɯÊÈÙÌɯ

ËÐÚ×ÜÕÌÔɯȹÐÕÊÓÜÚÐÝɯ"ÖÔ×ÓÌßÜÓÜÐɯ(ÕÛÌÙÕÈĲÐÖÕÈÓɯÔÖËÌÙÕÐáÈÛȺȰɯ 

Â ×ÙÖÍÐÛäÕËɯ ËÌɯ ÍÈ×ÛÜÓɯ Êçɯ ×ÙÐÕÊÐ×ÈÓÐÐɯ ÊÖÕÊÜÙÌÕĲÐɯ ËÌɯ ×Ìɯ ×ÐÌĲÌÓÌɯ ÌßÛÌÙÕÌɯ

ȹ4ÕÎÈÙÐÈȮɯ"ÌÏÐÈȮɯ2ÓÖÝÈÊÐÈȺɯÈÜɯÛÙÌÉÜÐÛɯÚçɯćıÐɯÔçÙÌÈÚÊçɯÛÈÙÐÍÌÓÌȮɯÊÈɯÜÙÔÈÙÌɯÈɯ

ÈËÌÙçÙÐÐɯÓÈɯ4$ȮɯÚ-au demarat ÔçÚÜÙÐɯËÌɯɆÊÈ×ÛÈÙÌɆɯÈɯÛÜÙÐıÛÐÓÖÙɯÊÈÙÌɯËÌÊÐËɯÚçɯÕÜɯ

ÔÈÐɯÍÙÌÊÝÌÕÛÌáÌɯÈÊÌÚÛÌɯÓÖÊÈĲÐÐȮɯËÈÛÖÙÐÛçɯÔÈÑÖÙçÙÐÐɯÛÈÙÐÍÌÓÖÙȰ 

Â ÜÕɯÈÓÛɯÈÝÈÕÛÈÑɯÊÖÔ×ÈÙÈÛÐÝɯËÌɯÌß×ÓÖÈÛÈÛɯÌÚÛÌɯÈÊÌÓÈɯÈÓɯÕÜÔçÙÜÓÜÐɯÔÈÙÌɯËÌɯ
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locuri modernizate de categoria 3 stele (în total cca. 800, incl. Complex 

Int ernÈĲÐÖÕÈÓȺȮɯ ×ÙÖÍÐÛäÕËɯ ËÌɯ ÊÌÙÌÙÌÈɯ ćÕɯ ÊÙÌıÛÌÙÌɯ ×ÌÕÛÙÜɯ ÈÊÌÚÛÌɯ ÚÌÙÝÐÊÐÐȮɯ

ÚÖÊÐÌÛÈÛÌÈɯÍÐÐÕËɯÚÐÕÎÜÙÈɯÊÈÙÌɯÖÍÌÙçɯÚÌÙÝÐÊÐÐɯËÌɯÈÊÌaÚÛçɯÊÈÛÌÎÖÙÐÌɯćÕɯ!çÐÓÌɯ%ÌÓÐßȮɯ

ÐÈÙɯćÕɯÊÌÓÌÓÈÓÛÌɯÚÛÈĲÐÜÕÐɯÉÈÓÕÌÈÙÌɯÙÖÔäÕÌıÛÐɯÊÈ×ÈÊÐÛçĲÐÓÌɯËÌɯÊÈáÈÙÌɯËÌɯƗɖɯÍÐÐÕËɯćÕɯ

ÕÜÔçÙɯÔÜÓÛɯÔÈÐɯÔÐÊȰɯ×ÌɯÛÌÙÔÌÕɯÚÊÜÙÛȮɯËÌɯÈÊÌÚÛɯÈÛÜɯ×ÙÖÍÐÛçɯ'ÖÛÌÓɯ(ÕÛÌÙÕÈĲÐÖÕÈÓɯ

ıÐɯ-ÜÍçÙÜÓɖɖɖȮɯÈÍÓaÛÌɯćÕɯÊÜÙÚɯËÌɯÍÐËÌÓÐáÈÙÌɯÈɯÜÕÖÙɯÕÖÐɯÊÈÛÌÎÖÙÐÐɯËÌɯÊÓÐÌÕĲÐȰ 

Â ÈÊÛÐÝÈÙÌÈɯ ÙÌ×ÙÌáÌÕÛÈÕĲÐÓÖÙɯ ÛÜÙÐÚÛÐÊÐɯ ÈÐɯ 1ÖÔäÕÐÌÐɯ ×Ìɯ ÈÊÌÚÛÌɯ ×ÐÌĲÌɯ ıÐɯ

ËÌÙÜÓÈÙÌÈɯćÕɯÊÖÓÈÉÖÙÈÙÌɯÊÜɯÈÊÌıÛÐÈɯÈɯÜÕÖÙɯÈÊĲÐÜÕÐɯËÌɯÐmagine, atât cu prilejul 

ÛäÙÎÜÙÐÓÖÙɯÐÕÛÌÙÕÈĲÐÖÕÈÓÌȮɯÊäÛɯıÐɯÊÜɯ×ÙÐÓÌÑÜÓɯÐÕÍÖ-trip -ÜÙÐÓÖÙɯÚÈÜɯÈɯÈÓÛÖÙɯÈÊĲÐÜÕÐɯ

ÖÙÎÈÕÐáÈÛÌɯËÌɯÈÊÌıÛÐÈɯ×Ìɯ×ÐÌĲÌÓÌɯ×ÌɯÊÈÙÌɯÈÊÛÐÝÌÈáçɯȹÌßȭɯËÖÊÜÔÌÕÛÈÙÌɯ×ÌÕÛÙÜɯ

ÑÜÙÕÈÓÐıÛÐɯËÐÕɯËÖÔÌÕÐÜÓɯÛÜÙÐÚÛÐÊȮɯ×ÌÕÛÙÜɯÙÌËÈÊÛÈÙÌÈɯËÌɯıÛÐÙÐȮɯÈÙÛÐÊÖÓÌȮɯÊçÙĲÐȮɯÌÛÊȭȺȭɯ 

Â -+ efect: ÊÙÌıÛÌÙÌÈɯÕÖÛÖÙÐÌÛçĲÐÐɯÖÍÌÙÛÌÐɯÕÖÈÚÛÙÌȮɯÊÙÌıÛÌÙÌÈɯáÐÓÌÓÖÙ-ÛÜÙÐÚÛɯıi a 

ÝÈÓÖÙÐÍÐÊçÙÐÓÖÙɯÈÍÌÙÌÕÛÌȰɯȭ 

c)  

Â ÔÈÑÖÙÈÙÌÈɯ ÊÖÛÌÐɯ ×Ìɯ ×ÐÈĲÈɯ ÐÕÛÌÙÕçɯ Èɯ ÛÜÙÐÚÔÜÓÜÐɯ ÉÈÓÕÌÈÙȮɯ ×ÙÐÕɯ

ÐÕÛÌÕÚÐÍÐÊÈÙÌÈɯÈÊÛÐÝÐÛçĲÐÐɯËÌɯÊÖÕÛÙÈÊÛÈÙÌȮɯćÕɯÚÊÖ×ÜÓɯÊÙÌıÛÌÙÐÐɯáÐÓÌÓÖÙ-tuÙÐÚÛɯıÐɯÈÓɯ

ÝÈÓÖÙÐÐɯÝÈÓÖÙÐÍÐÊçÙÐÓÖÙȯɯ 

Â ÚÛÈÉÐÓÐÙÌÈɯËÌɯÊÖÕÛÈÊÛÌɯËÐÙÌÊÛÌɯÊÜɯÈÎÌÕĲÐÐÓÌɯËÌɯÛÜÙÐÚÔɯÐÕÛÌÙÕÌȰɯ 

Â ÊÙÌÈÙÌÈɯÜÕÖÙɯ×ÙÖÎÙÈÔÌɯÊÖÔÜÕÌȮɯÈËÈ×ÛÈÛÌɯÚ×ÌÊÐÍÐÊÜÓÜÐɯ×ÐÌĲÌÓÖÙɯ×ÌɯÊÈÙÌɯ

ÈÊÌÚÛÌÈɯÈÊÛÐÝÌÈáçɯȹÚÐÕËÐÊÈÛÌȮɯÔÐÕÌÙÐȮɯÌÓÌÝÐȮɯıȭÈȭÔȭËȭȺȰɯ 

Â ÔÈÐÓÐÕÎɯ ÊçÛÙÌɯ ÊÓÜÉÜÙÐÓÌɯ ıÐɯ ÍÌËÌÙÈĲÐÐÓÌɯ Ú×ÖÙÛÐÝÌȮɯ ×ÌÕÛÙÜɯ ×ÙÖÔÖÝÈÙÌÈɯ

ofertei de recuperare a sportivilor;  

Â ÊÖÓÈÉÖÙÈÙÌÈɯÊÜɯÈÓÛÌɯÚÛÈĲÐÜÕÐɯËÐÕɯÚÐÚÛÌÔɯ×ÌÕÛÙÜɯÖÍÌÙÛÈÙÌÈɯÙÌÊÐ×ÙÖÊçɯÈɯÜÕÖÙɯ

×ÈÊÏÌÛÌɯËÌɯÚÌÙÝÐÊÐÐɯ×ÌÕÛÙÜɯÚÈÓÈÙÐÈĲÐȮɯćÕɯÚ×ÌÊÐÈÓɯćÕɯÌßÛÙÈÚÌáÖÕȰ 

Â -+ efect: ÊÙÌıÛÌÙÌÈɯ áÐÓÌÓÖÙ-ÛÜÙÐÚÛɯ ıÐɯ Èɯ ÝÈÓÖÙÐÍÐÊçÙÐÓÖÙɯ ÈÍÌÙÌÕÛÌȰɯ ÌÍÌÊÛɯ ćÕɯ

ÙÌÓÈĲÐÐÓÌɯÊÜɯÚÈÓÈÙÐÈĲÐÐɯ×ÙÖ×ÙÐi ȹÐÔÈÎÐÕÌɯÐÕÛÌÙÕçȺȰ 

d) 

Â ÔçÚÜÙÐɯËÌɯÚÛÐÔÜÓÈÙÌɯÈɯÊÌÙÌÙÐÐɯćÕɯ×ÌÙÐÖÈËÈɯËÌɯÌßÛÙÈÚÌáÖÕȮɯćÕɯÚ×ÌÊÐÈÓɯ×Ìɯ

ÉÈáÈɯÌÓÌÔÌÕÛÜÓÜÐɯ×ÙÌĲȮɯ×ÙÐÕɯÓÈÕÚÈÙÌÈɯËÌɯÖÍÌÙÛÌɯÚ×ÌÊÐÈÓÌȮɯÊÜɯÊÖÕĲÐÕÜÛɯÔÐÕÐÔÈÓɯ

(cazare, mic-dejun, dÖÜçɯ×ÙÖÊÌËÜÙÐɯËÌɯÛÙÈÛÈÔÌÕÛȺȰɯ 

Â -+ efect: ÊÙÌıÛÌÙÌÈɯáÐÓÌÓÖÙ-ÛÜÙÐÚÛɯıÐɯÈɯÝÈÓÖÙÐÍÐÊçÙÐÓÖÙɯÈÍÌÙÌÕÛÌȰɯ 

 

2. Atragerea de noi ÚÌÎÔÌÕÛÌɯËÌɯÛÜÙÐıÛÐɯ ıÐɯÖÍÌÙÛÈÙÌÈɯËÌɯÕÖÐɯ×ÙÖËÜÚÌɯÉÈÓÕÌÈÙÌȮɯ

ÊÖÔ×ÓÌÔÌÕÛÈÙÌɯ×ÙÖËÜÚÜÓÜÐɯÉÈÓÕÌÈÙɯÊÓÈÚÐÊȮɯÊÈɯÙçÚ×ÜÕÚɯÓÈɯÔÖËÐÍÐÊÈÙÌÈɯÚÐÚÛÌÔÌÓÖÙɯËÌ 

ÝÈÓÖÙÐɯıÐɯÈɯÊÌÙÐÕĲÌÓÖÙɯÛÜÙÐıÛÐÓÖÙȰɯÌÚÛÌɯÝÖÙÉÈɯËÌɯÊÜÙÈɯËÌɯÞÌÓÓÕÌÚÚɯȹËÌɯ×ÙÌÝÌÕĲÐÌȺȮɯÊÜÙÈɯ

anti-ÚÛÙÌÚÚȮɯÊÜÙÈɯÏÌÈÓÛÏàȫÚÓÐÔɯȹËÌɯÚÓçÉÐÙÌȺȯɯ 

Â ÈÓÊçÛÜÐÙÌÈɯ ËÌɯ ÔÈÛÌÙÐÈÓÌɯ ËÌɯ ×ÙÖÔÖÝÈÙÌɯ ×ÌÕÛÙÜɯ ×ÈÊÏÌÛÌɯ ËÌɯ ÚÌÙÝÐÊÐÐɯ

ÐÕÊÓÜáäÕËɯ ÈÊÌÚÛÌɯ ÊÜÙÌɯ ıÐɯ ÖÍÌÙÛÈÙÌÈɯ ÈÊÌÚÛÖÙÈɯ ×Ìɯ ×ÐÌĲÌÓÌɯ ÝÐáÈÛÌȮɯ ÐÕÛÌÙÕÌɯ ıÐɯ

ÐÕÛÌÙÕÈĲÐÖÕÈÓÌȰɯ 

Â ×ÙÌÎçÛÐÙÌÈɯËÌÔÈÙçÙÐÐɯÜÕÜÐɯ×ÙÖÐÌÊÛ-pilot de ofertare a unor asemenea 

servicii în bazele de tratament de 2ȮɯËÈÙɯıÐɯËÌɯƘ-5 stele, începând cu anul 2009;  

Â ×ÙÖÔÖÝÈÙÌÈɯıÐɯÖÍÌÙÛÈÙÌÈɯÈÊÌÚÛÖÙɯ×ÈÊÏÌÛÌɯËÌɯÚÌÙÝÐÊÐÐɯÊçÛÙÌɯÎÙÜ×ÜÙÐÓÌ-ĲÐÕÛçɯ

ÐËÌÕÛÐÍÐÊÈÛÌɯ ×Ìɯ ×ÐÈĲÈɯ ÙÖÔäÕÌÈÚÊçɯ ȹÌßȭɯ ÚÖÊÐÌÛçĲÐɯ ÔÜÓÛÐ-ÕÈĲÐÖÕÈÓÌȮɯ ÉçÕÊÐȮɯ

sindicate)  
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Â -+ rezultat: ÊÙÌıÛÌÙÌÈɯáÐÓÌÓÖÙ-ÛÜÙÐÚÛɯıÐɯÈɯÝÈÓÖÙÐÐɯÝÈÓÖÙÐÍÐÊçÙÐÓÖÙȰɯ 

 

Ɨȭɯ "ÙÌıÛÌÙÌÈɯ ÊÖÛÌÐɯ ËÌɯ ×ÐÈĲçɯ ćÕɯ ËÖÔÌÕÐÜÓɯ ÛÜÙÐÚÔÜÓÜÐɯ ËÌɯ ÈÍÈÊÌÙÐ ȹ×ÐÈĲçɯ ÈÍÓÈÛçɯ ćÕɯ

ÊÙÌıÛÌÙÌȺȮɯ×ÙÐÕȯ 

Â valoÙÐÍÐÊÈÙÌÈɯ ÈÝÈÕÛÈÑÌÓÖÙɯ ÊÖÔ×ÌÛÐÛÐÝÌɯ ËÌĲÐÕÜÛÌɯ- ÚçÓÐȮɯ ÌÊÏÐ×ÈÔÌÕÛÌȮɯ

×ÌÙÚÖÕÈÓȮɯÜÕɯ×ÖÙÛÖÍÖÓÐÜɯÚÜÉÚÛÈÕĲÐÈÓɯËÌɯÊÓÐÌÕĲÐɯıÐɯÊÖÔÜÕÐÊÈÙÌÈɯÈÊÌÚÛÖÙÈɯÊçÛÙÌɯ

publicul -ĲÐÕÛçɯ ÝÐáÈÛȮɯ ×ÙÐÕɯ ÐÕÛÌÙÔÌËÐÜÓɯ ËÐÚÛÙÐÉÜĲÐÌÐɯ ȹÐÕÊÓÜÚÐÝɯ 3ÙÈÕÚÐÓÝÈÕÐÈɯ

3ÙÈÝÌÓȺɯıÐɯÈÓɯ×ÜÉÓÐÊÐÛçĲÐÐȰɯ 

Â construirea ÜÕÖÙɯÊÖÔ×ÓÌßÌɯÚ×ÌÊÐÈÓÐáÈÛÌȮɯÊÈÙÌɯÚçɯÙçÚ×ÜÕËçɯÊÌÙÌÙÐÐɯ×ÐÌĲÌÐɯ

×ÌÕÛÙÜɯÚÌÙÝÐÊÐÐɯËÌɯÊÈÓÐÛÈÛÌɯÚÜ×ÌÙÐÖÈÙçɯɬ ƘɯıÐɯƙɯÚÛÌÓÌȰɯ 

Â ÌÊÏÐ×ÈÙÌÈɯıÐɯËÖÛÈÙÌÈɯËÌɯÕÖÐɯÚçÓÐɯȹÚ×ÈĲÐÐȺɯ×ÌÕÛÙÜɯÊÖÕÍÌÙÐÕĲÌȮɯÐÕÊÓÜÚÐÝɯćÕɯ

ÊÈËÙÜÓɯÏÖÛÌÓÜÙÐÓÖÙɯËÌɯƖɯÚÛÌÓÌȮɯ×ÌÕÛÙÜɯÈɯÙçÚ×ÜÕËÌɯÊÌÙÐÕĲÌÓÖÙɯćÕɯÊÙÌıÛÌÙÌɯÈÓÌɯ

×ÐÌĲÌÐȰ 

Â ÊÙÌıÛÌÙÌÈɯ ÕÜÔçÙÜÓÜÐɯ ËÌɯ ÔÈÕÐÍÌÚÛçÙÐɯ ÐÕÛÌÙÕÈĲÐÖÕÈÓÌɯ ÖÙÎÈÕÐáÈÛÌȮɯ ×ÙÐÕɯ

×ÙÖÔÖÝÈÙÌÈɯ×Ìɯ×ÐÈĲÈɯÝÌÊÐÕçɯÈɯ4ÕÎÈÙÐÌÐȰɯ 

Â ÐÕÊÓÜËÌÙÌÈɯćÕɯ×ÖÙÛÖÍÖÓÐÜÓɯËÌɯÖÍÌÙÛÌɯÈɯÚçÓÐÓÖÙɯËÌɯÊÖÕÍÌÙÐÕĲçɯËÐÕɯÊÈËÙÜÓɯ

"ÖÔ×ÓÌßÜÓÜÐɯ(ÕÛÌÙÕÈĲÐÖÕÈÓȮɯ×ÌÕÛÙÜɯÔÈÕÐÍÌÚÛçÙÐɯÊÌɯÜÙÔÌÈáçɯÈɯÚe organiza în 

semestrul II 2007;  

Â -+ rezultatȯɯÊÙÌıÛÌÙÌÈɯáÐÓÌÓÖÙ-ÛÜÙÐÚÛɯıÐɯÈɯÝÈÓÖÙÐÐɯÝÈÓÖÙÐÍÐÊçÙÐÓÖÙȰɯ 

4ȭɯ/ÙÖ×ÜÕÌÙÐɯËÌɯÔçÚÜÙÐɯ×ÌÕÛÙÜɯÊÙÌıÛÌÙÌÈɯÊÈÓÐÛçĲÐÐɯÚÌÙÝÐÊÐÐÓÖÙ prestate în domeniul 

ÏÖÛÌÓÐÌÙȮɯÈÓɯÈÓÐÔÌÕÛÈĲÐÌÐɯ×ÜÉÓÐÊÌɯıÐɯÈÓɯÛÙÈÛÈÔÌÕÛÜÓÜÐɯÉÈÓÕÌÈÙȮɯ×ÙÐÕȯɯ 

Â participare la organizarea, cu titlu permanent, a unor vizite de 

ËÖÊÜÔÌÕÛÈÙÌɯćÕɯÜÕÐÛçĲÐɯËÌɯ×ÙÌÚÛÐÎÐÜɯćÕɯËÖÔÌÕÐÜÓɯÛÜÙÐÚÔÜÓÜÐȮɯËÐÕɯ1ÖÔäÕÐÈɯıÐɯ

ËÐÕɯÚÛÙçÐÕçÛÈÛÌȮɯ×ÌÕÛÙÜɯ×ÌÙÚÖÕÈÓÜÓɯËÐÕɯËÖÔÌÕÐÜÓɯÏÖÛÌÓÐÌÙȮɯÈÓÐÔÌÕÛÈĲÐÌɯ×ÜÉÓÐÊçȮɯ

ÔÌËÐÊÈÓȮɯÛÌÏÕÐÊȮɯÊÖÔÌÙÊÐÈÓȮɯÈÎÌÕĲÐÌɯËe turism, etc.; 

Â ËÌÛÌÙÔÐÕÈÙÌÈȮɯ×ÙÐÕɯÚÛÜËÐÐɯıÐɯÊÌÙÊÌÛçÙÐɯËÌɯ×ÐÈĲçȮɯÈɯÊÌÙÐÕĲÌÓÖÙɯıÐɯËÖÙÐÕĲÌÓÖÙɯ

ÛÜÙÐıÛÐÓÖÙȮɯÈÚÛÍÌÓɯćÕÊäÛɯÈÊÌÚÛÌÈɯÚçɯ×ÖÈÛçɯÍÐɯÚÈÛÐÚÍçÊÜÛÌɯćÕɯÊÖÕËÐĲÐÐɯËÌɯÙÌÕÛÈÉÐÓÐÛÈÛÌȰɯ 

Â -+ rezultat: ÊÙÌıÛÌÙÌÈɯÎÙÈËÜÓÜÐɯËÌɯÚÈÛÐÚÍÈÊĲÐÌɯÈÓɯÛÜÙÐıÛÐÓÖÙȮɯÍÐËÌÓÐáÈÙÌÈɯ

acÌÚÛÖÙÈȮɯÜÙÔÈÛÌɯËÌɯÊÙÌıÛÌÙÌÈɯáÐÓÌÓÖÙ-ÛÜÙÐÚÛɯıÐɯÈɯÝÈÓÖÙÐÐɯÝÈƕÖÙÐÍÐÊçÙÐÓÖÙȰɯ 

5. Programe proprii sau în colaborare cu alte departamente, pentru ÊÙÌıÛÌÙÌÈɯÖÍÌÙÛÌÐɯ

ıÐɯÈɯÊÈÓÐÛçĲÐÐɯÚÌÙÝÐÊÐÐÓÖÙɯËÌɯÈÎÙÌÔÌÕÛ-divertisment, destinate în general petrecerii 

timpului lib er, prin:  

a) ÊÙÌıÛÌÙÌÈɯÕÜÔçÙÜÓÜÐɯËÌɯ×ÙÖÎÙÈÔÌɯÛÜÙÐÚÛÐÊÌɯÓÖÊÈÓÌȮɯÙÌÎÐÖÕÈÓÌɯıÐɯÐÕÛÌÙÕÈĲÐÖÕÈÓÌɯÖÍÌÙÐÛÌɯ

ËÌɯÈÎÌÕĲÐÈɯËÌɯÛÜÙÐÚÔɯÈɯÚÖÊÐÌÛçĲÐÐȮɯ×ÙÌÊÜÔɯıÐɯ×ÙÖÔÖÝÈÙÌÈɯÈÊÌÚÛÖÙÈɯ×Ìɯ×ÓÈÕɯÓÖÊÈÓȯɯ 

Â ÖÙÎÈÕÐáÈÙÌÈɯÊÜɯÛÐÛÓÜɯ×ÌÙÔÈÕÌÕÛɯËÌɯÚÌÙÐɯÙÖÔäÕÌıÛÐȮɯćÕɯÚ×ÌÊÐÈÓɯ×ÌÕÛÙÜɯ

ÛÜÙÐıÛÐÐɯÚÛÙçÐÕÐȰɯ 

Â organizarea, pe parcursul sezonului, seri în aer liber, cu focuri de 

ÛÈÉçÙçȮɯćÕÚÖĲÐÛÌɯËÌɯ×ÙÖÎÙÈÔÌɯÍÖÓÊÓÖÙÐÊÌɯıÐɯÔÌÕÐÜɯÈËÌÊÝÈÛȮɯćÕɯ©ÛÙÈÕËÜÓɯ%ÌÓÐß ıÐɯ

ćÕɯáÖÕÈɯËÌɯÈÎÙÌÔÌÕÛɯćÕÝÌÊÐÕÈÛç;  

Â ÖÙÎÈÕÐáÈÙÌÈɯËÌɯÌßÊÜÙÚÐÐȮɯÛÜÙÜÙÐɯËÌɯÖÙÈıɯıÐɯÈÓÛÌɯ×ÙÖÎÙÈÔÌɯÛÜÙÐÚÛÐÊe, cu 

autocarul;  
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Â -+ rezultatȯɯÊÙÌıÛÌÙÌÈɯÎÙÈËÜÓÜÐɯËÌɯÚÈÛÐÚÍÈÊĲÐÌɯÈÓɯÛÜÙÐıÛÐÓÖÙȮɯÈÛÙÈÎÌÙÌÈɯËÌɯ

ÕÖÐɯÊÓÐÌÕĲÐɯ×ÌÕÛÙÜɯÈÊÌÚÛÌɯÚÌÙÝÐÊÐÐȮɯÍÐËÌÓÐáÈÙÌÈɯÈÊÌÚÛÖÙÈȮɯÜÙÔÈÛÌɯËÌɯÊÙÌıÛÌÙÌÈɯ

ÝÈÓÖÙÐÐɯÝÈÓÖÙÐÍÐÊçÙÐÓÖÙȰɯ 

 ÉȺɯɯɯɯɯɯɯɯɯɯɯɯÈÓÛÌɯÌÝÌÕÐÔÌÕÛÌɯ×ÌÕÛÙÜɯÈÎÙÌÔÌÕÛɯıÐɯËÐÝÌÙÛÐÚÔent  

Â ÖÙÎÈÕÐáÈÙÌÈɯËÌɯÑÖÊÜÙÐɯıÐɯÊÖÕÊÜÙÚÜÙÐɯ×ÌÕÛÙÜɯÊÓÐÌÕĲÐÐɯÈÍlÈĲÐɯćÕɯıÛÙÈÕËÜÓɯ

%ÌÓÐßȮɯćÕɯÚÌáÖÕȮɯÊÖÙÌÓÈÛɯÊÜɯÍÐÕÈÓÐáÈÙÌÈɯÐÕÝÌÚÛÐĲÐÐÓÖÙɯćÕɯÈÊÌÈÚÛçɯÓÖÊÈĲÐÌȰɯ  

Â ÊÖÕÛÐÕÜÈÙÌÈɯÖÙÎÈÕÐáçÙÐÐɯËÌɯÌÝÌÕÐÔÌÕÛÌɯÊÜɯÖÊÈáÐÈɯËÐÝÌÙÚÌÓÖÙɯÚçÙÉçÛÖÙÐȯɯ

/ÈıÛÐȮɯl Mai, 1 Iunie, Revelion;  

Â ÖÙÎÈÕÐáÈÙÌÈɯËÌɯÌÝÌÕÐÔÌÕÛÌɯ×ÌÕÛÙÜɯÊÖ×ÐÐȮɯćÕɯÊÖÓÈÉÖÙÈÙÌɯÊÜɯ(ÕÚ×ȭɯ©ÊÖÓÈÙɯ

)ÜËÌĲÌÈÕɯıÐɯÊÜɯÈÓÛÌɯÐÕÚÛÐÛÜĲÐÐɯËÌɯćÕÝçĲçÔäÕÛ;  

Â -+ rezultat: ÊÙÌıÛÌÙÌÈɯÎÙÈËÜÓÜÐɯËÌɯÚÈÛÐÚÍÈÊĲÐÌɯÈÓɯÊÓÐÌÕĲÐÓÖÙȮɯÈÛÙÈÎÌÙÌÈɯËÌɯ

ÕÖÐɯÊÓÐÌÕĲÐɯ×ÌÕÛÙÜɯÈÊÌÚÛÌɯÚÌÙÝÐÊÐÐȮɯÍÐËÌÓÐáÈÙÌÈɯÈÊÌÚÛÖÙÈȮɯÜÙÔÈÛÌ ËÌɯÊÙÌıÛÌÙÌÈɯ

ÝÈÓÖÙÐÐɯÝÈÓÖÙÐÍÐÊçÙÐÓÖÙȰɯ 

6. Crearea ıÐɯÔÌÕĲÐÕÌÙÌÈɯ ÐÔÈÎÐÕÐÐɯ ËÌɯ ÔÈÙÊçɯa S.C. 341(2,ɯ %$+(7ɯ 2ȭ ȭɯ ıÐɯ Èɯ

ÊÖÔ×ÓÌßÌÓÖÙɯÛÜÙÐÚÛÐÊÌɯËÐÕɯ×ÈÛÙÐÔÖÕÐÜÓɯÚçÜȭɯ 

ƛȭɯ %ÐÕÈÓÐáÈÙÌÈɯ ×ÙÖÊÌÚÜÓÜÐɯ ËÌɯ ćÕÙÌÎÐÚÛÙÈÙÌɯ ıÐɯ ×ÙÖÛÌÑÈÙÌɯ Èɯ ÔçÙÊÐÓÖÙ complexelor 

hoteliere (demarat la OSIM, în luna aprilie 2005); 

Â ÊÖÕÛÐÕÜÈÙÌÈɯÊÖÔÜÕÐÊçÙÐÐɯËÌɯÔÈÙÊçɯıÐɯÈɯ1ÌÓÈĲÐÐÓÖÙɯ/ÜÉÓÐÊÌȮɯÐÕÊÓÜÚÐÝɯ

×ÙÐÕɯ×ÈÙÛÐÊÐ×ÈÙÌÈɯÓÈɯÖÙÎÈÕÐáÈÙÌÈɯıÐɯÎçáËÜÐÙÌÈɯÜÕÖÙɯÚÐÔ×ÖáÐÖÈÕÌɤÔÈÕÐÍÌÚÛçÙÐɯ

în domeniul medical, al apelor geo -termale, al turismului balnerar, etc., 

ÔÌÕĲÐÖÕÈÛÌ ÈÕÛÌÙÐÖÙȮɯ×ÙÐÕɯÙÌÍÈÊÌÙÌÈɯÜÕÖÙɯÔÈÛÌÙÐÈÓÌɯÛÐ×çÙÐÛÌɯȹÔÈ×ÌȮɯÊçÙĲÐɯËÌɯ

ÝÐáÐÛçȮɯÌÛÊȭȺȰɯ 

Â ÊÖÔÜÕÐÊÈÙÌÈɯÊÜɯ×ÙÐÝÐÙÌɯÓÈɯÔçÙÊÐɯÚÌɯÝÈɯÌÍÌÊÛÜÈɯÐÕÊÓÜÚÐÝɯ×ÙÐÕɯ×ÈÕÖÛÈÑɯ

ÊÌÓɯ×ÜĲÐÕɯćÕɯ×ÜÕÊÛÌÓÌɯËÌɯÈÊÊÌÚɯćÕɯÚÛÈĲÐÜÕÌɯıÐɯ×ÙÐÕɯÙÌÍÈÊÌÙÌÈɯ×ÈÎÐÕÐÐɯ×ÙÖ×ÙÐÐɯËÌɯ

(ÕÛÌÙÕÌÛɯıÐɯÈÓɯÉÈÕÌÙÌÓÖÙɯ×e Internet;  

Â ÖɯÊÖÔÜÕÐÊÈÙÌɯÔÈÐɯÐÕÛÌÕÚçɯÓÌÎÈÛçɯËÌɯÔÈÙÊÈɯ341(2,ɯ%$+(7ɯÚÌɯÝÈɯ

efectua prin publicitate, în cazul demersurilor ocazionate de cotarea la BVB;  

Â ÜÕɯÈÓÛɯÌÓÌÔÌÕÛɯÈÓɯÈÊÌÚÛÜÐɯÊÈ×ÐÛÖÓɯÌÚÛÌɯÊÌÓɯÈÓɯÚ×ÖÕÚÖÙÐáçÙÐÓÖÙȮɯÊÈÙÌɯÚÜÕÛɯ

ÜÕɯ×ÙÐÓÌÑɯËÌɯÊÖÔÜÕÐÊÈÙÌɯÊçÛÙÌɯ×ÜÉÓÐÊɯÈÓɯÕÜÔÌÓÜÐɯÚÖÊÐÌÛçĲÐÐɯćÕɯÊÖÕÛÌßÛɯ×ÖáÐÛÐÝȭɯ 

Â -+ rezultat: ÊÙÌıÛÌÙÌÈɯÕÖÛÖÙÐÌÛçĲÐÐɯıÐɯÈɯÐÔÈÎÐÕÐÐɯËÌɯÔÈÙÊçȰɯ 

 

Ɯȭɯ ÊĲÐÜÕÐɯËÌɯÙÌÓÈÕÚÈÙÌɯÈɯ"ÖÔ×ÓÌßÜÓÜÐɯ(ÕÛÌÙÕÈĲÐÖÕÈÓɖɖɖɯÔÖËÌÙÕÐáÈÛȯ 

a) pe linie-ËÌɯÝäÕáçÙÐȯɯ 

Â ÈÓÊçÛÜÐÙÌÈɯıÐɯÓÈÕÚÈÙÌÈɯÜÕÖÙɯÛÈÙÐÍÌɯ×ÙÖÔÖĲÐÖÕÈÓÌȮɯćÕɯÛÜÙÐÚÔɯÐÕÛÌÙÕÈĲÐÖÕÈÓȮɯ

pentru sezonul aprilie 2007 - martie 2008;  

Â ÐÕÊÓÜËÌÙÌÈɯ ÊÖÔ×ÓÌßÜÓÜÐȮɯ ÊÜÔɯ ÈÔɯ ÈÙçÛÈÛȮɯ ćÕɯ ÛÖÈÛÌɯ ÔÈÛÌÙÐÈÓÌÓÌɯ ËÌɯ

×ÙÌáÌÕÛÈÙÌɯıÐɯÐÕÍÖÙÔçÙÐÓÌɯÌÍÌÊÛÜÈÛÌɯ×ÌÕÛÙÜɯÕÖÐɯ×ÈÙÛÌÕÌÙÐȰɯ 

Â intensificarea ÊÖÕÛÙÈÊÛçÙÐÐɯćÕɯÛÜÙÐÚÔɯÐÕÛÌÙÕɯıÐɯÐÕÛÌÙÕÈĲÐÖÕÈÓȰɯ 

Â o cam×ÈÕÐÌɯËÌɯÔÈÐÓÐÕÎɤÐÕÍÖÙÔÈÙÌɯÊçÛÙÌɯÈÎÌÕĲÐÐÓÌɯËÌɯÛÜÙÐÚÔɯÐÕÛÌÙÕÌɯıÐɯ

ÐÕÛÌÙÕÈĲÐÖÕÈÓÌȮɯ ×ÙÌÊÜÔɯ ıÐɯ ÊçÛÙÌɯ ÖÙÎÈÕÐáÈÛÖÙÐÐɯ ËÌɯ ÌÝÌÕÐÔÌÕÛÌȮɯcu prilejul 

ÐÕÈÜÎÜÙçÙÐÐɯ"ÖÔ×ÓÌßÜÓÜÐȰɯ 
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b) pe linie de imagine - ÖÉÐÌÊÛÐÝȯɯ"ÖÔ×ÓÌßɯ(ÕÛÌÙÕÈĲÐÖÕÈÓɯÚçɯÙÌËÌÝÐÕçɯÚÐÔÉÖÓÜÓɯ!çÐÓÖÙɯ

Felix:  

Â ÊÙÌÈÙÌÈȮɯÛÐ×çÙÐÙÌÈɯıÐɯÓÈÕÚÈÙÌÈɯ×ÙÐÔÌÓÖÙɯÔÈÛÌÙÐÈÓÌɯËÌɯ×ÙÌáÌÕÛÈÙÌɯÛÐ×çÙÐÛÌɯ

cu ocazia evenimentului de inaugurare al Complexului;  

Â ËÌÔÈÙÈÙÌÈɯÜÕÌÐɯÊÈÔ×ÈÕÐÐɯËÌɯ×ÜÉÓÐÊÐÛÈÛÌɯȹÛÌÓÌÝÐáÐÜÕÌȮɯÙÈËÐÖȮɯ×ÙÌÚçȺɯÊÏÐÈÙɯ

anterior evenimentului de inaugurare;  

Â campanie de panotaj local - demarare anterior evenimentului de 

inaugurare;  

Â ÊÌÓɯ ×ÜĲÐÕɯ ×Ìɯ ×ÈÙÊÜÙÚÜÓɯ ÚÌáÖÕÜÓÜÐɯ ƖƔƔ7 ȹ×äÕçɯ ÓÈɯ ÊäıÛÐÎÈÙÌÈɯ ×ÐÌĲÌÐȺɯ-

organizarea de mini-evenimente de agrement în jurul piscinelor;  

             

c) evenimentul de inaugurare  ÖÍÐÊÐÈÓç:  

Â promovat anterior prin mass -ÔÌËÐÈɯȹıÛÐÙÐȺɯıÐɯ×ÙÐÕɯÔÈÐÓÐÕÎȰɯ 

Â ÜÙÔÈÛɯËÌɯıÛÐÙÐɯÓÈɯ×ÙÐÕÊÐ×ÈÓÌÓÌɯ×ÖÚÛÜÙÐɯËÌɯÛÌÓÌÝÐáÐÜÕÌȮɯÙÈËÐÖɯıÐɯ×ÙÌÚçɯ

ÕÈĲÐÖÕÈÓÌȰɯ 

Â ×ÈÙÛÐÊÐ×ÈÕĲÐȯɯ ÛÖÜÙ-Ö×ÌÙÈÛÖÙÐɯ ıÐɯ ÈÎÌÕĲÐÐɯ ËÌɯ ÛÜÙÐÚÔɯ ÚÛÙçÐÕÐɯ ıÐɯ ÙÖÔäÕÐȮɯ

organizatori de evenimente, oficiali din domeniul turis ÔÜÓÜÐȮɯÈÓĲÐɯÖÍÐÊÐÈÓÐɯ

ÓÖÊÈÓÐȮɯ×ÙÌÊÜÔɯıÐɯÙÌ×ÙÌáÌÕÛÈÕĲÐɯÈÐɯ×ÙÌÚÌÐɯÓÖÊÈÓÌɯıÐɯÊÌÕÛÙÈÓÌȰɯ 

Â ×ÙÖÎÙÈÔȯɯÝÐáÐÛçȮɯ×ÙÌáÌÕÛÈÙÌȮɯÊÖÕÍÌÙÐÕĲçɯËÌɯ×ÙÌÚçȮɯËÐÕÌÜɯÍÌÚÛÐÝɯȹÚ×ÌÊÛÈÊÖÓɯ

ËÌɯÔÜáÐÊçɯıÐɯÓÜÔÐÕÐȺȰɯ 

Â -+ efect: ÊÙÌÈÙÌÈɯıÐɯÔÌÕĲÐÕÌÙÌÈɯÐÔÈÎÐÕÐÐɯËÌɯÓÐËÌÙɯÈÓɯ×ÐÌĲÌÐɯÏÖÛÌÓÐÌÙÌȮɯ

ÊÙÌıÛÌÙÌÈɯÕÖÛÖÙÐÌÛçĲÐÐɯ"ÖÔ×ÓÌßÜÓÜÐȮɯ×çÛÙÜÕËÌÙÌÈɯ×ÌɯÕÖÐɯ×ÐÌĲÌ-ĲÐÕÛçȮɯÊÙÌıÛÌÙÌÈɯ

zilelor -ÛÜÙÐÚÛɯıÐɯÈɯÝÈÓÖÙÐÍÐÊçÙÐÓÖÙɯÈÍÌÙÌÕÛÌȰ 

 

2.4. Capacitatea de conversie 
 

"ÖÕÝÌÙÚÐÈɯÚÌɯÙÌÍÌÙçɯÓÈɯćÕÓÖÊÜÐÙÌÈɯÛÜÙÐıÛÐÓÖÙɯÝÌÕÐĲÐɯ×ÙÐÕɯÚÐÚÛÌÔÜÓɯÈÚÐÚÛÈÛɯɬ CNPAS 

cu un alt segment de pÐÈĲçȮ ×ÙÖÊÌÚɯÐÕÐĲÐÈÛɯîn intervalul  2006-2007ȮɯËÜ×çɯÊÜÔɯÙÌáÜÓÛçɯ

ËÐÕɯÛÈÉÌÓÜÓɯÜÙÔçÛÖÙ: 

 

2×ÌÊÐÍÐÊÈĲÐÌ 2006/2005 2007/2006 

Reducerea zilelor-turist CNPAS  - 17.134 - 44.511 

"ÙÌıÛÌÙÌÈɯ áÐÓÌÓÖÙ-turist din alte 

categorii 

+ 6.439 + 30.000  

#ÐÍÌÙÌÕĲÌɯËÌɯÙÌÊÜ×ÌÙÈÛ (zile-turist)  - 10.695 - 14.511 

 
"ÖÕÚÐËÌÙçÔɯ Êçɯ ÓÈɯ ÍÐÕÌÓÌɯ ÈÕÜÓÜÐɯ ƖƔƔƝɯ ıÐɯ ćÕÊÌ×ÜÛÜÓɯ ÈÕÜÓÜÐɯ ƖƔƕƔɯ ×ÙÖÊÌÚÜÓɯ ËÌɯ

conversie va fi încheiat. Din punct de vedere al impactului asupra veniturilor din 

ÛÜÙÐÚÔÜÓɯÈÚÐÚÛÈÛȮɯÚÐÛÜÈĲÐÈɯËÐÕɯ×ÌÙÚ×ÌÊÛÐÝÈɯÚÖÊÐÌÛçĲÐÐɯeste mai favoÙÈÉÐÓçȮɯĲÐÕäÕËɯÚÌÈÔÈɯ

ËÌɯÚÊçËÌÙÌÈɯ×ÖÕËÌÙÐÐɯÝÌÕÐÛÜÙÐÓÖÙɯËÐÕɯÛÜÙÐÚÔÜÓɯÈÚÐÚÛÈÛɯćÕɯÝÌÕÐÛÜÙÐÓÌɯÛÖÛÈÓÌȭɯɯ  

Previziunile economice s-ÈÜɯÍçÊÜÛɯćÕɯÉÈáÈɯÐ×ÖÛÌáÌÓÖÙɯ×ÙÖÎÙÈÔÌÓÖÙɯËÌɯÐÕÝÌÚÛÐĲÐÐɯıÐɯ

ÖÙÎÈÕÐáÈÛÖÙÐÊÌɯÊÖÕÝÌÕÐÛÌɯćÕɯ"ÖÕÚÐÓÐÜÓɯËÌɯ ËÔÐÕÐÚÛÙÈĲÐÌɯıÐɯćÕɯ ËÜÕÈÙÌÈɯ&ÌÕÌÙÈÓçɯÈɯ

 ÊĲÐÖÕÈÙÐÓÖÙɯËÐÕɯƖƔȭƔƘȭƖƔƔƛȭɯ 
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 2.5. Previziuni economice  2007 - 2011  

NR. 

CRT 
DENUMIRE INDICATOR  

PLAN      

2007 

PLAN      

2008 

PLAN      

2009 

PLAN      

2010 

PLAN      

2011 

 +/- % an anterior  

2008/07 2009/08 2010/09 2011/10 

A VENITURI TOT ALE , din care: 50.000.000 63.000.000 90.000.000 120.000.000 168.000.000 26,0% 42,9% 33,3% 40,0% 

1 Venituri din exploatare 48.400.000 62.850.000 89.800.000 119.750.000 167.700.000 29,9% 42,9% 33,4% 40,0% 

a      - venituri din act de baza, din care: 46.908.000 61.350.000 87.700.000 117.990.000 165.350.000 30,8% 43,0% 34,5% 40,1% 

                   - hotel 16.199.000 23.650.000 35.000.000 48.590.000 69.550.000 46,0% 48,0% 38,8% 43,1% 

                   - alim. publica 16.800.140 23.000.000 35.750.000 49.000.000 71.200.000 36,9% 55,4% 37,1% 45,3% 

                   - tratament 5.566.399 6.200.000 7.500.000 9.000.000 11.000.000 11,4% 21,0% 20,0% 22,2% 

                   - agrement 5.040.461 5.500.000 6.250.000 8.000.000 9.800.000 9,1% 13,6% 28,0% 22,5% 

                   - revanz utilit., chirii 3.302.000 3.000.000 3.200.000 3.400.000 3.800.000 -9,1% 6,7% 6,3% 11,8% 

b       - alte venituri din exploatare 1.492.000 1.500.000 2.100.000 1.760.000 2.350.000 0,5% 40,0% -16,2% 33,5% 

2 Venituri financiare  1.600.000 150.000 200.000 250.000 300.000 -90,6% 33,3% 25,0% 20,0% 

B CHELTUIELI TOTALE, din care :  42.000.000 53.000.000 74.700.000 99.600.000 137.400.000 26,2% 40,9% 33,3% 38,0% 

1 Cheltuieli de exploatare 41.950.000 52.930.000 74.600.000 99.490.000 137.200.000 26,2% 40,9% 33,4% 37,9% 

a        - cheltuieli cu marfurile 7.000.000 8.000.000 12.000.000 17.000.000 25.900.000 14,3% 50,0% 41,7% 52,4% 

b        - cheltuieli cu materiale 11.300.000 9.100.000 20.900.000 32.640.000 49.500.000 -19,5% 129,7% 56,2% 51,7% 

c        - cheltuieli cu tertii 1.950.000 11.480.000 11.550.000 10.000.000 9.700.000 488,7% 0,6% -13,4% -3,0% 

d        - cheltuieli cu impoz. si taxe 1.500.000 1.650.000 3.500.000 4.500.000 7.000.000 10,0% 112,1% 28,6% 55,6% 

e        - cheltuieli cu personalul 14.800.000 16.300.000 17.940.000 21.500.000 25.800.000 10,1% 10,1% 19,8% 20,0% 

f        - amortizare  4.000.000 4.650.000 6.250.000 10.500.000 14.350.000 16,3% 34,4% 68,0% 36,7% 

         - provizioane 1.000.000 1.150.000 1.760.000 2.350.000 3.550.000 15,0% 53,0% 33,5% 51,1% 

g        - alte chelt de exploatare 400.000 600.000 700.000 1.000.000 1.400.000 50,0% 16,7% 42,9% 40,0% 

2 Cheltuieli financiare 50.000 70.000 100.000 110.000 200.000 40,0% 42,9% 10,0% 81,8% 

C      REZULTAT BRUT  8.000.000 10.000.000 15.300.000 20.400.000 30.600.000 25,0% 53,0% 33,3% 50,0% 

D Impozit pe profit 1.280.000 1.600.000 2.448.000 3.264.000 4.896.000 25,0% 53,0% 33,3% 50,0% 

E PROFIT NET  6.720.000 8.400.000 12.852.000 17.136.000 25.704.000 25,0% 53,0% 33,3% 50,0% 

F Numar actiuni 496.149.456 496.149.456 496.149.456 496.149.456 496.149.456         

G Profit brut pe actiune 0,0161  0,0202  0,0308  0,0411  0,0617          

H Dinamica profitului brut pe actiune cu baza in lant 0,00% 25,00% 53,00% 33,33% 50,00%         

I Dinamica profitului brut pe actiune cu baza fixa 0,00% 25,00% 91,25% 155,00% 282,50%         

J Valoare nominala a actiunii 0,1000 0,1000 0,1000 0,1000 0,1000         

K Numar personal 850 870 1.025 1.115 1.265         

L Productivitatea muncii 55.186 70.517 85.561 105.821 130.711         

M Dinamica productivitatii muncii 0,00% 27,78% 21,33% 23,68% 23,52%         

N  Numar de zile-turist 458.590 463.000 511.000 546.500 622.000 1,0% 10,4% 6,9% 13,8% 

O Venit mediu/zi-turist, lei 109 136 176 220 270 24,8% 29,4% 24,7% 23,0% 
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Dinamica Veniturilor Totale ( cu baza fixa)
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Dinamica Profitului Brut ( cu baza fixa)
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Dinamica Profitului Brut pe Actiune ( cu baza fixa)
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